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Book Prize
for Best Letter

A key element in the world of publishing is what readers have
to say. We want to hear from you on just about anything that
appears in each issue of Accountants Today. Why not drop us a
line now and stand a chance to win attractive gifts?

Beginning May 2006, chosen letters will win a book which is
featured in the Accountants Today’s ‘Book Review’ column.
� Letters must be original and not more than 500 words.
� Letters will be judged on content and writing style.
� A person can only win twice.
� You must include your contact details viz. your name, MIA member-

ship number, MyKad number, address, telephone number and e-mail.
� No prize will be awarded if only one letter is received for an issue.

Instead, the letter will be judged along with letters received for the
following issue.

� The decision to award a prize solely lies with the editorial team.
� Employees of the Malaysian Institute of Accountants and their im-

mediate families are not eligible for a prize.
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membership subscription notice 2006/2007

With regard to our notice pertaining to the Payment Advice for Membership Subscription Fees 2006/2007, we are pleased to announce that in
addition to the conventional mode of payments via cash, cheque, credit card, online payment (www.maybank2u.com.my and www.rhbbank.com.my), we
are introducing payment through credit cards (only  Visa and Mastercard issued by banks and financial institutions incorporated in Malaysia) using
Maybank’s portal. For this service, you are not required to be a Maybank account holder.
We hope you will use the new mode of payment to your convenience. Thank you.

letters to the editor

A key element in the world of publishing is what readers have to say.  We want to hear from you on just about anything that appears in each issue of
Accountants Today. Why not drop us a line now?

contribution of articles

Accountants Today welcomes original and previously unpublished contributions which are of interest to accountants, business leaders, executives and
scholars. Manuscripts should cover domestic or international accounting developments. Lifestyle articles of interest to accountants are also welcomed.
Manuscripts should be submitted in English and range from 1,000 to 2,000 words. They can be submitted in hardcopy or softcopy. Manuscripts are subject to
a review procedure without prejudice and the Editor reserves the right to make amendments which may be deemed appropriate prior to publication.

E D I T O R ’ S  N O T E

AT

SSM: Emerging from the Woodwork
The Companies Commission of Malaysia (SSM) was established on 16 April 2002 when the former Registry
of Companies (ROC) and Registry of Businesses (ROB) were merged to become a single entity.

In its first annual report in 2002, SSM had highlighted lack of visibility about the organisation as well as its
activities as one of its key challenges.

More than four years down the road, SSM has certainly made its presence felt. SSM has placed great
emphasis on enhancing its internal competencies in an effort to streamline its operations and improve ser-
vice delivery while striving to uphold the integrity of corporate Malaysia.

Although it is not as popularly known as a prosecutor of white collar criminals as compared to the Securi-
ties Commission or even Bursa Malaysia Berhad, it has certainly ‘upped the ante’ in the last couple of years
and the results have been favourable, said SSM’s Chief Executive Officer, Abdul Karim Abdul Jalil, during an
interview with Accountants Today.

There is increased awareness about the role and function of the SSM,
something which is the result of SSM’s untiring efforts to educate its
stakeholders. Compliance was at 44 per cent before 2003. In 2005, this
figure reached 71 per cent and by year 2008, he is confident that com-
pliance levels will achieve 90 per cent.

During the interview Abdul Karim shared with Accountants Today
the latest developments at SSM and how the organisation is harness-
ing the power of information technology to step up service delivery. To
gain more information on the latest developments at SSM, do read the cover story titled “SSM: Becoming a
Centre of Excellence”.

This month’s issue features Yap Ming Hui’s “The Four Pillars of Wealth Maximisation” for the Money Tree
column and will make an interesting read for those seeking to make optimum usage of their wealth. And for
those who are interested in some insightful marketing advice, this month’s Better Life column features Allen
Turnbull’s, “Some Lessons in Strategic Marketing”.

Once again dear readers, the National Accountants Conference is upon us. NAC 2006, calls on accountants
to be drivers of growth with its theme “ACCOUNTANTS – GENERATING GROWTH, BUILDING CONFI-
DENCE”. The nation’s premier gathering for accountants takes place from 31 October to 1 November 2006
at the Kuala Lumpur Convention Centre. For more information on NAC 2006, please contact MIA’s CPE
Department at 03-2279 9200

As usual, we hope that the articles and other reading material we have lined up in this issue are informative
and of great interest to you. Happy reading!

            Editor
Accountants Today

“SSM has placed great emphasis on enhancing

its internal competencies in an effort to

streamline its operations and improve service

delivery while striving to uphold the integrity of

corporate Malaysia.”
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WORLD news
I N T E R N A T I O N A L  N E W S

At the Deloitte Annual World Meeting in
Singapore, William G. Parrett, CEO
Deloitte Touche Tohmatsu, said better
audits and further regulatory change
aimed at improving transparency are
needed to tackle corporate fraud, build
stronger capital markets and sustain
Deloitte businesses in the long term.

His comments were made at a meet-
ing of 250 Deloitte member firm partners
in Singapore where Mr. Parrett also an-
nounced that aggregate member firm rev-
enues for FY2006 will exceed US$20 bil-
lion. He reported that all services (audit,
tax, financial advisory and consultative
services) experienced double-digit or
near double-digit growth. This will be the
4th year of double-digit growth and the 13th

consecutive year of growth.
Mr. Parrett said, “I am extremely

pleased with the results, but not surprised
given Deloitte member firms provide ser-
vices to almost three quarters of the
world’s largest companies, and audit is
about a quarter of them. Mr. Parrett cau-
tioned however, “While Deloitte member
firms offer a broad range of services, be-
cause of the risks associated with the as-
surance business, it is particularly in this
area that Deloitte member firms must be
seen as upholding ‘the standard of excel-
lence’ (the Deloitte vision).”

According to Mr. Parrett, improving
audit quality requires a two-pronged ap-
proach. Deloitte member firms must con-
tinue to improve their own audits and also
advocate regulatory change where nec-
essary. He pointed out that Deloitte has
taken steps to significantly improve the
audit process with a strategic multiyear
investment in the development of Deloitte
Auditª.  An overhauled audit methodol-
ogy was released worldwide in 2005, and
a new enabling technology is being tested
next year.  The features of The Deloitte

Deloitte CEO calls for further regulatory change
and better auditing for robust capital markets

Audit are designed to improve the detec-
tion of fraud and address the increasing
complexity of audits brought about by
globalisation.

Mr. Parrett suggested two immediate
regulatory improvements that could be
considered.  One enhances transparency,
requiring companies to state publicly their
reasons for changing auditor, and the other
is to make it a crime to lie to the auditor.

He said, “In many jurisdictions neither
happens. In the world’s largest capital mar-
ket, the US, companies are only required
to state whether there were “disagree-
ments” when changing auditors—which is

limited information.”  Mr. Parrett believes
this situation must clearly change. “Com-
panies change auditors for a number of rea-
sons, and these can be initiated by the com-
pany or the audit firm. Regardless, trans-
parent disclosure is appropriate.”

Mr. Parrett said, “It is unacceptable to
provide scant detail when dealing with capi-
tal markets where billions of dollars of in-
vestors’ money is at stake,” he said.

On the subject of fraud, Mr. Parrett ex-
plained that fraud is most dangerous when
it is collusive, that is it involves manage-
ment and people from outside the company
working together to scheme and deceive.
“When people collude to protect each other
it is very difficult for the auditor to find this.
The audit is designed to sample and test a
company’s transactions — it is not a filter
that captures every item and separates out

the defects.  However we continue to look
at ways to identify fraud more quickly.
The markets expect it, and the profession
does too,” he said.

Mr. Parrett said, “I believe Deloitte’s
multimillion-dollar audit methodology
will continue to improve the audit. Com-
bined with ongoing regulatory change we
can help identify collusive fraud earlier.
Only then will Deloitte set the standard
of excellence for the industry.”

Becoming the standard of excellence
was a major focus of the meeting, and
Deloitte reported strong progress to-
wards its new strategic direction an-
nounced in 2005.  Key achievements in-
clude growing brand recognition, new
member firm account management tech-
nology, service/product innovation, hir-
ing of new industry resources by the
member firms (200 specialised industry
partners and directors in the last 18
months), continued development of inter-
nal quality control standards, and contin-
ued investment in developing markets, in-
cluding China and India.

To ensure that Deloitte member firms
continue to improve, the organisation has
set specific metrics. These include,
among others, reducing average people
turnover to approximately 12 per cent,
which would be an extraordinary im-
provement on historical lows, a consistent
upward trend in client assessment sur-
veys and continually improving the al-
ready high quality assurance standards
of member firms. “Through careful ex-
ecution and measurement of success we
will reach our vision of becoming the stan-
dard of excellence for the industry,” he
said.

Approximately 250 senior partners and
leaders from across Deloitte member
firms and Deloitte Touche Tohmatsu at-
tended the three-day event.

“It is unacceptable to provide scant

detail when dealing with capital

markets where billions of dollars of

investors’ money is at stake.”
William G. Parrett, CEO,

Deloitte Touche Tohmatsu

AT
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FASB Launches
Review of
Accounting for
Leases
The Financial Accounting Stan-
dards Board (FASB) has begun
reviewing its guidance on one
of the most complex areas of
off-balance sheet reporting, ac-
counting for leases, Chairman
Robert Herz told Forbes.

The Securities and Ex-
change Commission (SEC)
had requested that FASB re-
view off-balance sheet arrange-
ments, special purpose entities
and related issues in a staff re-
port issued in June 2005. The
most prominent topics for re-
view were pension disclosure
and accounting for leases, ac-
cording to a report published
by AccountingWEB.com.

Having issued its Exposure
Draft to Improve Accounting of
Pensions and other Post Retire-
ment Benefits, FASB is now
considering moving lease obli-
gations from the current foot-
note disclosure to the balance
sheet. But the sheer number of
rules and regulations that re-
late to leases — hundreds, ac-
cording to Business Week — of-
fers experts plenty of opportu-
nities to keep disclosure off the
books and presents FASB with
an enormous challenge.

Companies are currently re-
quired to record future lease
obligations in a footnote, but
actual rent payments are de-
ducted in quar terly income
statements. Approximately 10
per cent of leases are already
disclosed on the balance sheet
as liabilities because the com-
pany can purchase the equip-
ment at the end of the lease,
and therefore the lease is
treated as a loan, or because
lease payments add up to 90 per
cent of the value of the leased
property.

Robert Herz says, according
to Business Week, that “cookie-
cutter templates” have been
created to design leases so that
they don’t add up to more than
89 percent of the value of the
property. And to add to the
complexity, the AP says, if the
contract describes a more tem-
porar y rental-type arrange-
ment, it can be treated as an
operating lease and recorded in
the footnote.

Leasing footnotes do not re-
veal the interest portion of fu-
ture payments and require the
analyst or investor to make as-
sumptions about the number of
years over which the debt
needs to be paid, the AP says,
as well as the interest rate the
company will be paying. David
Zion, an analyst from Credit
Suisse told the AP that many
professionals interpret the foot-
notes by multiplying a
company’s annual rental costs
by eight.

Thomas J. Linsmeier, re-
cently named a member of the
FASB, said that the current
rule for accounting for leases
needed to be changed because
it sets such specific criteria. “It
is a poster child for bright-line
tests,” he said, according to the
New York Times.

The SEC requested the re-
view it said in a press release
because “the current account-
ing for leases takes an “all or
nothing” approach to
recognising leases on the bal-
ance sheet. This results in a
clustering of lease arrange-
ments such that their terms
approach, but do not cross,
“the bright lines” in the ac-
counting guidance that would
require a liability to be
recognised. As a consequence,
arrangements with similar eco-
nomic outcomes are accounted
for very differently.”

Finding a way to define a

lease for accounting purposes
presents additional problems.
Some accountants argue that
since the lessor does not own
the property and cannot sell it,
the proper ty should not be
viewed as an asset, Business
Week says. Others say that the
promise to pay a rent is equal
to any other liability.

Of 200 companies reviewed
by SEC staffers in 2005, 77 per
cent had off-balance-sheet op-
erating leases, totalling about
$1.25 trillion, the Wall Street
Journal reported.

Among the companies with
the biggest lease obligations is
Walgreen Co. with US$15.2 bil-
lion, CVS Corp with US$11.1
billion and Fedex Corp. with
US$10.5 billion, the AP reports.
Walgreens owns less that one-
fifth of its store locations and
leases the rest. Fedex leases
airplanes, land and facilities.

Robert Herz, in an editorial
response in Forbes to Harvey
Pitt, former SEC chairman, ac-
knowledged that FASB’s cur-
rent projects, including the re-
view of lease accounting, could
generate controversy. But he
says that the complexity and
volume of standards impedes
transparency, and that the
FASB is working jointly with
the IASB to develop more prin-
ciples based standards.

“Complexity has impeded
the overall usefulness of finan-
cial statements and added to
the costs of preparing and au-
diting financial statements —
particularly for small and pri-
vate enterprises — and it is also
viewed as a contributory factor
to the unacceptably high num-
ber of restatements,” Herz
writes in Forbes.

Herz does not expect the
new rules to be completed be-
fore 2008 or 2009, Business
Week says.

AccountingWEB.com

Better standards
for US private
companies
US regulator, the Financial Ac-
counting Standards Board
(FASB) and the American In-
stitute of CPAs (AICPA) are
working together to develop
different accounting standards
for private companies within
generally accepted accounting
principles (GAAP), repor ts
AccountancyAge.com

The two bodies have issued
a proposal aimed at improving
the financial reporting process
and are asking for feedback by
15 August.

Under the proposal, FASB
would implement certain im-
provements to enhance the
transparency of its standard-
setting process for private com-
panies and consider input from
private company constituents,
WebCPA reported.

In addition, FASB and the
AICPA would sponsor and fund
a 11-member committee to
ser ve as a resource to the
FASB and ensure the views of
private company constituents
are incorporated into the stan-
dard-setting process.

The AICPA has already be-
gun recruiting a dedicated staff
member to assist the commit-
tee with its work.

AccountancyAge.com

China to encourage
growth of national
accounting firms
China will encourage the
growth of domestic accounting
firms to reduce the country’s
reliance on the big four inter-
national firms that monopolise
the auditing of Chinese compa-
nies listed overseas, The Finan-
cial Times reported.

Quoted by AFX, the report

World News

AT

AT
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World News

AT

says Liu Yuting, director gen-
eral of the Ministr y of
Finance’s accounting regula-
tory department, told the Brit-
ish newspaper that he wants
the development of accounting
firms to catch up with China’s
economic growth.

‘As Chinese companies list
abroad, we also hope the audit
firms can go global too,’ Liu
said.

The big four — KPMG, PwC,
Deloitte and Ernst & Young are
proceeding with ambitious ex-
pansion plans in China, the re-
port said.

The Financial Times

Small Islamic
banks are urged to
merge
Small Islamic banks need to
merge to form a single institu-
tion, said Bahrain Monetary
Agency (BMA) Deputy Gover-
nor, Anwar Al Sadah. He said
the industry was dominated by
too many small institutions and
that consolidation and conver-
gence were needed.

“If Islamic banking is to grow
successfully, we do not need
more small Islamic banks,”
said Al Sadah. “We need bigger
Islamic banks that can compete
successfully and handle large
projects. The need for conver-
gence applies not just to the
number and size of banks, but
also to convergence of proce-
dures and practices.”

Al Sadah said the industry is
currently experiencing a con-
vergence of regulatory and au-
diting standards for Islamic
banks and their products, re-
ports The Gulf Daily.

“Regulators, auditors, stan-
dard setters and Islamic insti-
tutions have a mutual interest
in the continuing development
of a stable well governed and

sound Islamic financial ser-
vices industry,” he continued.

“In this respect, the next 15
years are likely to bring greater
challenges, rewards and
greater penetration by Islamic
institutions of the global mar-
ket.”

He was speaking at the open-
ing of the Accounting and Au-
diting Organisation for Islamic
Financial Institutions’ Annual
Islamic Banking and Finance
Conference. The event is being
held under the patronage of the
BMA and in co-operation with
the World Bank and the Islamic
Development Bank.

Al Sadah said the BMA is
currently working on applying
the new Basel 2 accounting
standard in an Islamic banking
context. “We will be releasing
new Basel 2 compliant capital
adequacy rules later this year
for implementation in 2008,” he
said.

AAOIFI Board of Trustees
Chairman, Shaikh Ebrahim bin
Khalifa Al Khalifa agreed that
quality standards need to be in
place for the Islamic industry
to grow.

“This is why we are introduc-
ing the industry’s first ever
Certified Islamic Professional
Accountant standard, the first
course for which begins imme-
diately after this conference,”
he said. “The aim is to blend
theoretical concepts and prac-
tical applications. This certifi-
cation ensures global recogni-
tion and credibility.”

www.gulf-daily-news.com

NHS accounting
slammed by
watchdogs
Concerns have been raised by
the National Audit Office and
Audit Commission over the
quality of financial information

used for NHS organisations at
local level, following worsening
financial deficits in the health
service, says Accountancy Age.

As NHS organisations re-
vealed over half a billion
pounds of deficit for 2004-2005,
the joint study into the figures
found a ‘disappointing reduc-
tion in the quality of accounts
submitted for audit’ over the
period, and also questioned the
ability of the NHS to meet the
required timetable for faster
production of accounts.

“There are some systemic is-
sues that have contributed to
the deterioration in financial
performance, but there are also
local failings,” said Audit Com-
mission Chief Executive, Steve
Bundred.

He said that the impending
review of the NHS financial
management and accounting
regime — requested by Secre-
tary of State, Patricia Hewitt —
would provide more depth on
improving financial per for-
mance in the NHS.

Accountancy Age

Singapore’s new
accounting
standards better
reflect a company’s
current value
It has been more than a year since
Singapore adopted 20 new ac-
counting standards. And analysts
say, some companies here are still
coming to grips with some of
these new requirements, reports
Channel NewsAsia.

While they will have some im-
pact on earnings reports, ex-
perts tell Channel NewsAsia that
the new standards cumulatively
will give investors a better pic-
ture of a company’s value at the
point of reporting.

For example, the report high-
lighted that DBS Group Hold-

ings came under the spotlight
when it announced a S$1.13b
goodwill impairment charge in
the fourth quarter of 2005 un-
der the new reporting stan-
dards. The charge relates to its
acquisitions in Hong Kong.

Under previous accounting
rules, DBS would have capital-
ised those acquisitions and am-
ortised them over a period of
years. But under the new stan-
dards, the loss in the value of the
acquisition was reflected as a
one-off item, pushing the group
to a rare quarterly loss instead.

The report quotes experts as
saying the new accounting
standards also affect how in-
vestments are being reported.

“Now it requires most invest-
ments to be marked to market,
meaning that gains and losses
on investments would have to
be reported as and when oc-
cur red. Like say you buy
shares at $10, end of the year
it’s worth $15, it will be marked
to market and take your $5 to
your P&L. Similarly if you buy
shares at $10, end of the year
it’s $8, you mark it to market,
and take $2 loss to the P&L. Un-
like in the past, we could keep
the investment at $10 for like
three or four years, and noth-
ing hit the P&L for three or four
years,” said Associate Profes-
sor Ng Eng Juan from the
Nanyang Business School.

Another significant change,
according to the report, is the
charging of employee stock op-
tions to the profit and loss, in-
stead of just disclosure of details.

Experts say the new reporting
standards are in line with inter-
national practices, where there’s
a move from historical-cost to
current-value accounting.

While this means that it will
reflect the true value of a com-
pany, it could also mean greater
volatility to the company’s
profit and loss.

CNA
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S P E C I A L  R E P O R T

What Directors Know
About Their Companies

A MCKINSEY SURVEY

M. Chandran

Boards of directors worldwide are becoming much more knowledgeable about
and actively involved in their companies’ core performance and

value creating activities, according to a survey by McKinsey Quarterly.

11September 2006 • ACCOUNTANTS TODAY
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What Directors Know About Their Companies: A McKinsey Survey

According to the executives who
responded to the McKinsey
Quarterly survey, directors ap-
   pear to have made significant

progress. It says nearly two thirds of all re-
spondents to the current survey say that
boards have become more actively involved
in strategy, finance, and other core areas of
corporate performance and in value cre-
ation than they were five years ago.

Further, the proportion of boards that
are more active varies little from region to
region, even though reforms in corporate
governance regulation have differed sig-
nificantly around the world. Larger com-
panies and publicly held ones are some-
what more likely to have more active
boards.

The McKinsey Quarterly conducted the
survey in February 2006 and received
1,468 responses from a worldwide repre-
sentative sample of business executives
from publicly and privately held businesses
across a full range of industries.

But the survey entitled What directors
know about their companies found that little
has changed on one front.

“However, in one controversial area of
corporate governance — compensating ex-
ecutives with stock options and bonuses
tied to earnings growth — these more ac-
tive board members have effected rela-
tively little change,” the report says.

The issues, related to corporate gover-
nance, will be of immense interest to Ma-
laysian directors, as well.

In Malaysia, developments related to
corporate governance have taken on new
meaning with the Corporate Law Reform
Strategic Framework by the Companies
Commission of Malaysia (CCM). It seeks
to provide a comprehensive, competitive
and business friendly regulatory frame-
work to ensure that the Malaysian corpo-
rate sector is fully prepared to face the evo-
lution of business practices brought about
by the ever-changing global business en-
vironment.

The objectives of CCM’s corporate law
reform in Malaysia are the creation of a le-
gal and regulatory structure that will facili-
tate business and promote accountability, in
line with international standards. The work-
ing group’s final recommendations to the
Government are due by the end of this year.

While not on a similar vein, but con-
nected to the topics in this survey, was the
Corporate Governance Survey 2004 under-
taken by Nottingham University Business
School and the Minority Shareholder
Watchdog Group.

Commenting on the survey late last year,
Former Chairman of the Securities Com-
mission and the Capital Market Develop-
ment Fund, Tan Sri Md Nor Md Yusof had
this to say: “Overall, there has been gen-
eral improvement over the year in compa-
nies’ corporate governance compliance.
This can be seen as a positive indication
… However, Malaysian companies still lag
in complying with the recommended inter-
national best practices.”

In a previous McKinsey Quarterly survey,
conducted in early 2005, directors ex-
pressed an eagerness to spend more time

on topics such as their companies’ talent,
skills, and current performance.

“Notably, CEOs, CFOs, and other “C-
level” executives, who have the closest
contact with the board — indeed, many are
on it — see less dramatic change in the
directors’ roles in the past five years than
other executives do: a third say that no
change has taken place in the board’s level
of activity, a view held by only 20 per cent
of other executives.

“In addition, C-level executives are less
likely than others to say that board mem-
bers fully understand their companies’
strategies, financial position, and risks,”
says the survey report, available on the
McKinsey Quarterly website.

Although the survey did not probe this is-
sue more deeply, the report says several pos-
sible reasons could explain the disparity.

“One might be a difference in percep-
tions between C-level executives, who may
think that boards were more actively in-
volved in the past, and other respondents.

It is also possible that the changes are
more rhetoric than reality.

“Even so, executives at all levels say that
directors have made real progress in learn-
ing more about their companies’ strategies,
financial position, and risks. Last year, 63
per cent of board members said they had
a good or complete understanding of the
risks facing their companies; this year, 75
per cent of respondents say so. On the
board’s understanding of corporate strat-
egy, the shareholders reporting a solid un-
derstanding has risen to 84 per cent, from
73 per cent. Nine out of 10 respondents to
the current survey say that their boards
have a good or complete understanding of
the financial position of their companies.

“The biggest knowledge gap for boards
continues to be about risk: while 34 per
cent of the respondents say that the direc-

tors have a complete knowledge of strat-
egy, only 18 per cent credit them with the
same command of risk. One year ago, the
figure was 11 per cent in both categories.
Some 48 per cent of the respondents say
that their boards have a complete grasp of
their companies’ finances,” the report says.

Back on issues concerning their pay
cheque. The survey, a widely followed
snapshot of the corporate world, notes that
directors don’t seem to be putting their
newfound knowledge to work by address-
ing controversial pay practices such as
stock options, stock grants, and bonuses
tied to earnings growth.

“Two-thirds of the executives say that
their companies’ use of such pay practices
has not diminished in the past five years.
Companies in North America are the least
likely to have changed: only 15 per cent
did so. Companies in the developed coun-
tries of the Asia-Pacific region, at 25 per
cent, are the likeliest to have changed pay
practices,” it says.

“Overall, there has been general improvement over the year in

companies’ corporate governance compliance. This can be seen

as a positive indication … However, Malaysian companies still lag

in complying with the recommended international best practices.”
Tan Sri Md Nor Md Yusof, Former Chairman,

Securities Commission and the Capital Market Development Fund

AT
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SSM:
BECOMING A

CENTRE OF EXCELLENCE
Anuja Ravendran

The Companies Commission of Malaysia (SSM) was established under the Companies
Commission of Malaysia Act 2001 (Act 614) and came into operation on 16 April 2002
when the former Registry of Companies (ROC) and Registry of Businesses (ROB)were

merged to become a single entity. SSM’s Chief Executive Officer, Abdul Karim Abdul Jalil
shared with Accountants Today some of the latest developments at the organisation.

C O V E R

Abdul Karim Abdul Jalil … our vision is to be
a centre of excellence for corporate Malaysia
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As the agency that is tasked with
policing corporate compliance
and governance issues the
  Companies Commission of

Malaysia has certainly practiced what it
has preached by focusing on improving in-
ternal competence while upholding integ-
rity and enhancing its service delivery.

In its bid to further streamline its opera-
tions and achieve increased compliance,
there have been positive developments and
waves of changes that have occurred at the
organisation. These changes are also im-
portant as SSM strives to meet with its
heavy obligations and responsibilities as
well as adapt and maintain its relevance in
the dynamic and ever-evolving business
environment it operates in.

SSM’s Chief Executive Officer, Abdul
Karim Abdul Jalil shared with Accountants
Today some of the latest developments at
the organisation.

The Vision
As the CEO of the organisation, Abdul

Karim’s overall vision has always been
dedicated towards the achievement of the
organisation’s vision, which is to be a “Cen-
tre of Excellence” for corporate informa-
tion, regulation, development and re-
search, responsive to a dynamic business
environment towards enhancing national
economic competitiveness.

“We believe that these targets are achiev-
able by closely adhering to our mission
statements which are to promote and culti-
vate a conducive and dynamic business and
regulatory environment; provide timely,
accurate and value-added information and
services enabled by technology; and instil
good corporate governance through con-
tinuous education and effective surveillance
and enforcement,” he offers.

SSM, he says, has the autonomous power
to put in place dynamic initiatives to help
develop the corporate and business sectors
of Malaysia, as well as to promote their
growth and stability. “This power allows us
to plan and manage all aspects of SSM’s ad-
ministration, management, human resources
and finance towards achieving its vision.”

To realise these goals, a Strategic Direc-
tion Plan was implemented, commencing
from the second half of 2003, he says. “It
provides a clear and carefully established

8 Strategic Objectives
� To achieve operational excellence in

providing services through innova-
tion, use of technology and efficient
delivery channels;

� To attract, develop and retain compe-
tent and multi-skilled human re-
sources;

� To initiate, develop and implement a
comprehensive regulatory frame-
work in tandem with the changing
business environment;

� To instil good corporate governance
through continuous education;

� To ensure compliance through effec-
tive surveillance and enforcement;

� To enhance revenue and operational
ef ficiency to ensure sustainable
growth in financial performance;

� To collaborate with professional bod-
ies, other regulatory agencies and in-
ternational corporate administrators;

� To develop and sustain an excellent
corporate image.

SSM: Becoming a Centre of Excellence

path of action, formulated via a high-level
review of our operations and organisation
structure by an external consultant, to chart
a 5-year strategic plan. Within this
timeframe, we aim to achieve outstanding
customer services through the enhance-
ment of our operating model, develop an
improved business and regulatory environ-
ment and promote an efficient and effective
system to facilitate compliance,” he says.

SSM has also been busy in the past years
building upon the key strengths of its statu-
tory powers, addressing prioritised inter-
nal barriers and challenges, developing
key enabling strategies and advancing ac-
tions to address key challenges — all to-
wards the ultimate aim of achieving our
eight strategic objectives by 2008.

Operating in a dynamic business
environment

Furthermore, he adds, “In view of the
thriving business environment, SSM has
had to place greater emphasis in the past
years on compliance with corporate laws,
policies and regulations which it governs.
Every strategic initiative which has or is
to be undertaken has to be carefully de-

veloped as key to target objectives and con-
cerns that are pertinent to our missions.”

SSM, Abdul Karim points out, works hard
to unlock the needs and expectations of the
public by offering quality and value-added
services at all times. These have resulted
in an impressive and wide-ranging number
of milestones achieved in the year.

Changes at the top
Changes were observed in the top man-

agement of the SSM. On 1 November 2005,
Abdul Karim was appointed as the Chief
Executive Officer of SSM by the Minister
of Domestic Trade and Consumer Affairs
after former Chief Executive Officer, Abdul
Alim Abdullah accepted his new appoint-
ment as a Judicial Commissioner at the end
of August. Several members of the Commis-
sion retired in 2005 and the Senior Manage-
ment team is working on a lean structure at
present, but in a smart and efficient man-
ner, building on the progress achieved in
2004, Abdul Karim says.

Education is key
Apart from that, he explains that proper

education of its stakeholders is crucial to
effective enforcement and increasing com-
pliance. “There exists a clear and present
need for laws and regulations to be en-
forced in ensuring a conducive and healthy
business and corporate environment. At
the same time, there is also a need for a
careful balance between regulatory efforts
and criminal sanction.”

He notes that the SSM’s earlier informa-
tion dissemination efforts have paid off, as
there appears to be better awareness for com-
pliance with requirements in order to be pro-
tected by the relevant laws and to avoid any
breach of the provisions which apply. As at
31 December 2005, the compliance rate was
at 71%, compared to 64% in December 2004
and 44% in December 2003. He is confident
that SSM will continue to strive to further
improve this compliance rate.

Enhancing Human Capital through
training initiatives

Training is another important aspect on
which much emphasis has been and will
continue to be focused on, he says.

To further and continually elevate the
competency level of its staff, regular tech-
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SSM: Becoming a Centre of Excellence

“There exists a clear and

present need for regulations to

be enforced in ensuring a

conducive or healthy business

environment. At the same

time, there is also a need for a

careful balance between

regulatory efforts and criminal

sanction.”

Abdul Karim Abdul Jalil,
Chief Executive Officer, SSM

nical and tactical or soft skills training ses-
sions are conducted by the Human Re-
sources Department. Abdul Karim says
that he would like the SSM to thrive under
a robust management which continuously
initiates, shares and implements new and
effective ideas.

Cooperation as key to consumer
protection

Along with other regulatory bodies, the
SSM is under the Ministry of Domestic
Trade and Consumer Affairs, which pro-
tects consumers by regulating fair compe-

tition and law-abiding practices. There are
many different types of private and public
companies in Malaysia with a limited liabil-
ity status.

Recent years have seen a growing desire
to list public companies on Bursa Malaysia
to raise capital and fund further expansion.
Some of these were family owned businesses
prior to listing, which may result in the own-
ers remaining as board members and who
may not be aware that old management prac-
tices would need to be changed, and profits
to be shared and distributed in the best in-
terest of the shareholders. This has to be
checked. On the other hand, although there
are 3,165,894 businesses registered with the
SSM as at 30 June 2006, there remains a
great number of small traders who have not
registered their businesses (an estimate of
approximately 467,432 in Kuala Lumpur
only).

“SSM has been working and will continue

to work with the relevant local and state au-
thorities as well as consumer and trade as-
sociations to perpetuate the mobile registra-
tion counters to educate the public on the
importance of registering their businesses
and the benefits and protection they can get,”
Abdul Karim states. He also advises business
people intending to register their businesses
to go straight to SSM counters to do so and
not be intimidated by touts who usually give
you misleading information to pressure you
into using their services for a very high fee.
Enquiry about any of  SSM’s services and
relevant fees should be directed to the Infor-

mation Counter at SSM. There were recent
spats of complaints on the unscrupulous ac-
tivities of these touts also referred to as “ulat-
ulat” preying on small business people both
in the papers as well as those received by
SSM. We are doing everything possible to
curtail the activities of these touts.

Facilitating knowledge-sharing
through dialogues

Abdul Karim adds that proactive efforts
were made by SSM to stay up-to-date with
current realities by holding dialogues and
consulting consumers, business, profes-
sional and regional representatives.

Driven by the need to stay abreast with
commercial/business-related develop-
ments, SSM organised forums at the head
office and dialogues in Peninsular Malay-
sia as well as East Malaysia to encourage
the entrepreneurial public to come forward
in person to voice their concerns and in-

teract with the SSM.
This, Abdul Karim notes, has allowed di-

rect and candid comments and feedback,
which invaluably aids SSM in the planning
of strategies for improvement. We will con-
tinue to take the initiative to engage in dia-
logues, to share and to educate, he maintains.

Good corporate governance is
essential

Three aspects were further developed by
the SSM to accomplish good corporate gov-
ernance among Malaysian corporate entities.

Firstly, there is the Corporate Law Re-

form Programme, established by the SSM
to provide a modern corporate law frame-
work which is conducive for current and
future needs of the corporate and business
sectors which has recorded steady
progress for a review of multiple aspects
of corporate law — all within deadlines and
in-line with SSM’s mission to promote and
cultivate a conducive and dynamic busi-
ness and regulatory environment.

Secondly, in addition to institutions with
appropriate training rights from SSM, the
SSM has also started conducting the Corpo-
rate Directors Training Programme (CDTP)
since 2005 at its own training centre which
now serves as the incubator for the upcom-
ing Training Academy.

“Continued emphasis on training stake-
holders is part of our efforts to instil aware-
ness of conflict of interest amongst direc-
tors, when there is focus on personal gain
or when substantial shareholders fail to
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SSM: Becoming a Centre of Excellence

“To fulfil our responsibilities as

an efficient service provider, we

need to continue to effect

technology-driven changes

which will help us deliver better

and faster services.”

Abdul Karim Abdul Jalil,
Chief Executive Officer, SSM

Abdul Karim shares the latest updates
in SSM with Accountants Today

declare their interests, in the course of set-
ting up and managing a company,” he states.

Additionally, in SSM’s role as part of the
Implementation Project Team of the High
Level Finance Committee on Corporate Gov-
ernance, which was set up by the Govern-
ment to look into establishing a framework
for corporate governance and setting best
practices for the corporate industry, SSM has
drafted a Bill that incorporates relevant rec-
ommendations of the Committee to amend
the Companies Act 1965 (Act 125).

This draft Bill proposes substantial amend-
ments to enhance corporate governance pro-

visions and has been exposed for consulta-
tion to professional bodies, the banking in-
dustry, co-regulatory bodies and other inter-
ested parties for comments. This approach
is in line with the Committee’s recommen-
dation to ensure that all views are considered,
as a wider consultation would lead to greater
acceptance by all the relevant stakeholders,
he informs. The Bill is pending tabling at Par-
liament.

Leveraging on technology for
enhanced service delivery

Abdul Karim shares that the organisation
is keen on harnessing the power of the
Internet and Information and Communica-
tions Technology (ICT) to achieve effi-
ciency and convenience. “To fulfil our re-
sponsibilities as an efficient service pro-
vider, we need to continue to effect technol-
ogy-driven changes which will help us de-
liver better and faster services.”

“With the Company and Business Sys-
tem (CBS) for both the ROB and ROC in
place, we embarked on a ‘data-cleansing’
project to enhance the integrity and accu-
racy of data. A back-end scanning project

involving 17.75 million images of ROB and
ROC documents was completed this year.
By verifying and updating existing entries
of business information, our customers
benefit from our ability to promptly retrieve
and supply complete and accurate informa-
tion. This is in-line with our mission to pro-
vide timely and accurate information en-
abled by technology. In general, it has also
improved the corporate image of the SSM.
The full implementation of the CBS across
Malaysia in June 2005 is a major milestone
as it marks the completion of the migra-
tion process from the mainframe system

to the new web-based system which allows
the SSM to start working on efforts to pro-
duce e-services such as e-information, e-
filing, e-payment and e-prelodgement
through an online gateway.

Apart from that, a few e-services are al-
ready available. There is the Electronic
Information (e-Info) Services which was
launched on 1st July 2006. With e-Info, the
public can procure two of SSM’s products
via the Internet namely Corporate Informa-
tion and Business Information. Payment
for these two products can also be made
online simultaneously via a prepaid ac-
count or credit cards. The public can visit
SSM’s website at www.ssm.com.my to ob-
tain this service.

Abdul Karim says that this is a great leap
for SSM because the service can be offered
24 hours a day, seven days a week. As for
the take up rate, he informs that the website
is registering increasing hits, which is a
positive development. With this encourag-

ing response, SSM is studying the feasibil-
ity of offering other products online.

However, he adds that SSM is still quite
cautious where electronic commerce is
concerned.”

Apart from e-Info, SSM is also planning to
offer online lodgement of statutory forms.
The implementation of online lodgement is
done in collaboration with The Malaysian Ad-
ministrative and Modernisation Planning
Unit (MAMPU). The project is currently at
the development stage and we plan to offer
it to the public by the end of the year, he says.

The initial phase of the implementation

will cover only the frequently lodged
forms. In total, 25 statutory forms have
been identified at the initial phase. With
the introduction of online lodgement, the
public can now lodge these forms and
make payment online.

This Online Lodgement system will be an-
other significant achievement for SSM in its
e-Services initiatives. The expected benefit
of online lodgement would be the ease and
convenience of being able to lodge these
statutory forms without having to come to
SSM’s office and remove duplicative data
entry works. This will definitely assist the
business community and the public, in per-
forming day-to-day transactions with SSM.

He is grateful to the Government for ac-
knowledging the importance and role of
SSM as one of the leading regulatory bod-
ies that has significant impact on the Ma-
laysian economy and the e-Government
initiatives. “The close collaboration with
MAMPU has forged stronger relations
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The SSM is responsible for regu-
lating matters related to corpo-
rations and businesses as well
as encouraging and promoting

proper conduct amongst directors, secre-
taries, managers and other officers of a cor-
poration. This is to ensure that corporate
and business activities are aligned with es-
tablished norms of good corporate gover-
nance. Effective enforcement remains vi-
tal for SSM to ensure the integrity of the
information in its database.

This leads to a legal obligation of which
the onus is upon SSM to ensure that compa-

nies and businesses comply with the provi-
sions of the respective Acts, says SSM’s Chief
Executive Officer, Abdul Karim Abdul Jalil.

In line with its mission to instil good cor-
porate governance through continuous edu-
cation and effective surveillance and en-
forcement the Enforcement Division of
SSM constantly monitors compliance by
companies and businesses under the re-
spective Acts (See details as summarised
in Table 1). Robust enforcement initiatives
throughout 2004 and 2005 had attributed to
a continuous increase in corporate compli-
ance levels. Compliance was at 44 per cent
before 2003, he offers. In 2005, this figure
reached 71 per cent. He hopes that by the
year 2008, compliance levels will be at 90
per cent, just like in any other foreign juris-
diction especially with the introduction of
the e-filing system from the year 2007.

He notes that at present, about 30 per cent
from a total of 730,000 companies that were
incorporated failed to file their annual re-
turns between three to five years. Serious
action has been taken to inform these com-
panies via statutory notices to submit those
returns failing which prompt court action
will be taken without further notice. Abdul
Karim advises these companies to be duly
informed of this notification.

Inspections
Apart from that, several ad-hoc and rou-

tine inspections were carried out in the years

2005 and 2006. These included ‘Ops Patuh’
which was meant to monitor compliance by
companies/directors in holding of Annual
General Meetings, filing of annual returns
and profit and loss accounts (Section 143, 165
and 169); ‘Ops Yayasan’ which was meant to
monitor non-compliance by companies lim-
ited by guarantee (“CLG”) (Section 24)
which are formed for recreational or chari-
table purposes; ‘Ops Setiausaha’ which was
meant to monitor company secretaries and
members of the prescribed bodies operating
without a valid license or qualification (Sec-
tion 139A and 139C(3)); exempt private com-
panies which failed to file an auditor’s state-
ment pursuant to Section 165A. Inspections
were also carried out on auditors to monitor
those who act without obtaining the approval
of the Minister of Finance (Section 9(1) and
Section 9(4)); failure to notify change in sub-

SSM: WE WANT TO

ACHIEVE 90 PER CENT
COMPLIANCE BY THE YEAR 2008

AT

Table 1        2004        2005        2006
Items ROC ROB ROC ROB ROC ROB

Total cases prosecuted 2970 956 3938 1096 1723 708

Total cases disposed 1747 713 3020 877 1401 456

Total compounds issued 17337 112687 43777 93064 18820 20667

Total compounds paid 8472 80903 11297 80903 5324 18182

Total inspections 8294 104739 1363 145992 5522 37732

between SSM and the Federal Govern-
ment. We are hopeful that this is just the
beginning of further collaboration efforts.”

Apart from e-Info and Online Lodgement,
SSM has another e-Services initiative which
is Online Real-time Company and Business
Internet Transaction (ORBIT). It is at its in-
fancy stage for which SSM is presently con-
ducting pilot tests with a few company sec-
retaries. ORBIT allows the company secre-
tary to perform online pre-lodgement of
statutory forms. This, Abdul Karim explains,
would cut down the over-the-counter process
waiting time for these company secretaries.
We are rolling-out ORBIT now by extending
further the number of company secretaries’
enrolment to the system, he says.

Public interest at its heart
In its annual report for the year 2005, it is

stated SSM’s focus has been in two key ar-
eas, namely the regulation of stakeholders
and the improvement of service delivery.
The report further says that the intensifica-
tion of enforcement activities (see accom-
panying story) has helped promote account-
ability and prevent corporate abuses. At the
same time, SSM has been upgrading its ser-
vice delivery, enabled by technology, to cre-
ate an effective method of storing and re-
trieving data in order to provide a shorter
turnaround period to meet public demand
for efficient service delivery. As part of its
ongoing efforts to improve its service de-
livery to the public, a number of its pro-
cesses have been reviewed and re-engi-
neered to make them more efficient. This
review and re-engineering exercise has pro-
duced positive results and has enabled SSM
to process a name search application within
1 day compared to five days previously, in-
corporate a new company within two days
compared to five days previously and regis-
ter a new business within half an hour com-
pared to three days previously. Efficiency
enhancement efforts are still ongoing.

Therefore, SSM is clear about the direction
in which it is headed. While striving to achieve
good corporate governance and transparency
for corporate Malaysia, it also remains focused
on effectively serving the needs of its stake-
holders. This is certainly the winning formula
that will take the organisation to greater
heights and help it win the confidence of the
public it serves.
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stantial shareholding interest (Section 69E
and 69F) and striking off of companies fail-
ing to lodge annual returns for more than
three years under Section 308.

The enforcement arm also organised
forums and dialogues with the objective of
educating the public on compliance.

Investigation and prosecution actions
Abdul Karim says that there is an immense

increase in the rate of administrative and crimi-
nal sanctions for offences under the Compa-
nies Act and Registrar of Business Act.

“The common offences are issues re-
lated to non-compliance. However, there
are a series of other serious corporate gov-
ernance issues that have been referred for

prosecution upon completion of investiga-
tion,” he tells Accountants Today.

These include offences under Section 37
(1) — the distribution of share forms without
a prospectus registered with SSM; Section 125
(1) — bankrupts acting as directors, Section
363 — offering shares for subscription to the
public by unauthorised persons; Section 364
(2) making or giving false or misleading state-
ments and Section 367(1) — carrying on busi-
ness using the word limited without having a
valid certificate of incorporation.

Initiatives to Address Non-Compliance
Abdul Karim says that it is crucial that

these problem areas be addressed. “SSM
really hopes to tackle these problem areas

via initiatives that have been created to deal
with this issue.

These include enhanced action against
directors in relation to breaches of fiduciary
duties and corporate misconduct; action
against companies for failure to file annual
returns and accounts and keeping account-
ing records for a period of seven years, ac-
tion against companies and businesses op-
erating illegal businesses or businesses
against public interest; action against errant
auditors and company secretaries.

But what is most important is perhaps the
need to spread awareness on the need for
compliance. When the public is aware of
why they need to comply with these regula-
tions and what the repercussions of non-
compliance are, there will definitely be in-
creased compliance. It is with this in mind
that SSM engages in continuous educational
programmes to increase public awareness
on compliance, Abdul Karim points out.

Essentially, he says SSM hopes that these
initiatives will be able to help reduce cases
of non-compliance among Malaysian busi-
nesses. Of course we also hope that these
efforts will also help us achieve our target of
90 per cent compliance by the year 2008.

SSM: We Want to Achieve 90 Per Cent Compliance by the Year 2008

“… there is an immense increase in the rate of administrative

and criminal sanctions for offences under the Companies Act and

Registrar of Business Act … The common offences are issues

related to non-compliance. However, there are a series of other

serious corporate governance issues that have been referred for

prosecution upon completion of investigation.”
Abdul Karim Abdul Jalil, Chief Executive Officer, SSM

AT

Executive Management … (from left)
Zahrah Abd. Wahab Fenner, Director,
Corporate Resources; Khoo Beng Chit,
Director, Operations and Abdul Karim
Abdul Jalil, Chief Executive Officer
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Research conducted by the Cen-
tre for Business Performance at
Cranfield School of Manage-
  ment, UK, shows that organ-

isations generally implement PMSs in or-
der to:

� Monitor productivity.

� Communicate strategy.

� Reduce costs.

� Review their business strategy.

� Support their reward systems.

� Control operations.

A few organisations suggested
that they had implemented PMSs
because it had become a legal re-
quirement to report non-financial
data. Others said that they needed
to have a PMS in order to win cus-
tomers’ contracts — particularly in
fast-moving industries such as
telecoms and car manufacturing,
where managing the performance
of suppliers is crucial. In practice,
then, PMS adoption is a combina-
tion of both fashion trends and real
needs.

Numerous studies have indi-
cated that organisations with inte-
grated PMSs perform better than
those without one. The results of
one US survey showed that PMSs,
when used as management control
tools, increased both sales and

profits, while reducing overhead costs by
25 per cent. Another poll found that PMSs
improved firms’ share prices. Some re-
searchers uncovered less tangible benefits,
such as increased customer or employee
satisfaction. Others also revealed that

PMSs improved communications with em-
ployees and increased their support of stra-
tegic objectives.

Despite all this evidence, some
organisations do not see the positive ef-
fects of PMSs in their accounts. Others

suggest that it’s hard to isolate the
financial effects of PMSs from
those of other management sys-
tems. A couple of senior manag-
ers from fast-moving industries
reported that they thought PMSs
might even have a negative effect
on financial per formance, be-
cause running them consumed a
lot of resources and time. On the
other hand, some managers sug-
gested that PMSs had a beneficial
impact on the bottom line because
they affected people’s behaviour
and led to new practices, instead
of focusing purely on the figures.

These studies suggest to us
that the effects of PMSs need to
be better understood in order to
maximise their benefits. In gen-
eral, organisations should pay
more attention to the “internal ef-
fects” of performance manage-
ment because these affect their
operations directly. These effects
are the engines that drive results
— e.g. productivity, profitability
and reputation. The following

M A N A G E M E N T  &  A C C O U N T I N G

Performance Management
Veronica Martinez and Mike Kennerley

Many organisations strongly favour the use of broad-spectrum performance management
systems (PMS) over that of traditional, financially focused systems. This has partially

been driven by the popularity of balanced scorecards. Evidence suggests, for example, that
in 2001 balanced scorecards had been adopted by 44 per cent of all organisations —

although “balanced scorecard” has become the generic term for a PMS that goes beyond a
regular financial measurement system.
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case study, based on a series of interviews,
illustrates the point.

In 2002, Energy (a fictitious name for a
major European electricity company) was
born from a merger of local firms with dif-
ferent operating systems and cultural back-
grounds. It became a strategic business
unit of a large multinational enterprise with
a turnover of more than £3.6 billion.

Operating in a highly controlled market-
place, Energy found it hard to differenti-
ate itself from other suppliers. Since the
industry regulators set its incomes and
prices, it could create value only by
optimising its operations.

Energy decided to implement its present
PMS because it was under a lot of pres-
sure to:

� Integrate as one company.

� Establish the necessary focus.

� Achieve the common enterprise goals.

� Meet the standards of customer service
it had drawn from the regulatory stipu-
lations.

It was important for all employees to
understand the company’s strategy and
their role in the overall campaign for suc-
cess. This was a chance to reinvent the
organisation.

Since 2002 Energy had implemented its
PMS at four levels: executive, business
unit, team and individual. All levels had
standard processes, tools and practices to
help them design, implement and review
their scorecards and strategy maps. The
strategy map at executive level captures
the firm’s ambitions and its corporate and
regulatory objectives. It is the reference
point for the development for further maps
and scorecards at lower levels. Energy now
uses five main performance reviews based
on the scorecard: strategy meetings, quar-
terly meetings, regional meetings, team
briefings and one-to-one sessions.

Energy’s PMS gave rise to a mix of posi-
tive and negative effects (see panels). The
company considered the main benefit to
be that the new system focused employ-
ees’ attention on issues that were impor-
tant to the business by linking its key ob-
jectives to their jobs and continuous re-
views. Energy also reported that customer
satisfaction improved as a result of its adop-
tion of the PMS. In this kind of industry,

customers usually contact the company
only when they have problems with their
power supply or electricity bills. They sel-
dom ring to say “thank you for today’s
light”. Even so, the number of commenda-
tion letters increased and the number of
complaints decreased after the firm imple-
mented the system. An increase in positive
feedback from a later customer satisfaction

survey underlined these findings.
One of the less visible, but nevertheless

powerful, benefits has been the change in
employees’ behaviour. The PMS has in-
creased the transparency of information,
improved horizontal and vertical co-opera-
tion and encouraged friendly competition
between teams. As a result, Energy has
moved from a reactive and command-and-
control culture to a more open, proactive
one. The company is now focused on mak-
ing continuous improvements in produc-

Performance Management

The eight main advantages of
Energy’s PMS

� Focuses employees’ attention on
what’s important to the company.

� Drives improvements to the business.

� Improves customer satisfaction.

� Increases productivity.

� Aligns operational performance with
strategic objectives.

� Increases employee satisfaction.

� Encourages people to focus on con-
tinuous improvement.

� Improves the company’s reputation.

The seven main disadvantages of
Energy’s PMS

� Consumes excessive management time.

� Demands considerable financial in-
vestment.

� Adds bureaucracy with too many mea-
sures.

� Confuses users with over complicated
measures.

� Causes confusion over where the
organisation’s real priorities lie.

� Discourages entrepreneurial intuition.

� Forces managers to continuously re-
fresh performance review methods.

tivity and customer satisfaction.
The most significant disadvantage of

Energy’s PMS was that some people found
it too time-consuming to operate, especially
during its implementation, because they
were uncertain about its benefits at that
stage. They were unaccustomed to the pro-
cess, so everything they had to do was new,
hard to remember and more work. Some
of the measures were also seen as over-
complicated and hard to manage, which
made people lose interest in them.
Energy’s experience shows that 10 to 12
simple measures should keep people fo-
cused on the key business issues.

Employees also thought that “mislead-
ing prioritisation” was one of the PMS’s
main drawbacks. They reported instances
where the system could easily divert time,
effort and resources away from vital mea-
sures and towards less important ones.

At the strategic level, some senior man-
agers found that the PMS could be mecha-
nistic, thereby limiting their freedom to
manage intuitively. At the tactical level, too,
the performance review process was seen
as quite monotonous. This meant that man-
agers had to keep refreshing the way in
which performance was reviewed to retain
people’s interest in the process. The lead-
ership skills of local managers, therefore,
played a key role in the success of the sys-
tem.

At the end of the case study, we asked
36 managers at Energy whether or not they
would implement another PMS if they had
the chance to do so again. All of them said
without hesitation that they would imple-
ment one again. Why? Generally, they
pointed out that the system helped people
to focus on key business issues and also
provided them with a different way to op-
erate. Their overriding view was that the
effort and resources that Energy had in-
vested in enhanced performance measure-
ment and management systems had pro-
vided a real and substantial return over
time.

Mike Kennerley is a research fellow at the Cen-
tre for Business Performance, Cranfield School
of Management, UK, while Veronica Martinez
is a research associate. This article is contrib-
uted by CIMA (The Chartered Institute  of Man-
agement Accountants) and it first appeared in
Financial Management, CIMA’s monthly maga-
zine for its members

AT
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AT

SPECIAL NOTICE
N O T I C E  T O  M E M B E R S

This space could be yours for RM200.00*
MIA members and the Institute’s member firms may use this
column to place general notices such as:

� Moving (Change of Address) � Change of Firm’s Name or
Logo � Recruitment � Seeking Strategic Alliance OR Seeking
Assistance Among Member Firms � Transfer of Technology/
Expertise/Know-How � General Announcements � Locating
MIA Member(s)/Member Firms.

To place your notice or advertisement, please contact Hani of
the Development and Promotions Department at +603-2279
9200 (ext. 324 or 146) or Fax: +603-2274 1783

* TERMS AND CONDITIONS APPLY

IRB Update
E-filing of Forms C and R for Year of Assessment 2006
Please be informed that the application for e-filing of Forms C and R for
Year of Assessment 2006 is now available on the website of the Inland
Revenue Board (IRB) at www.hasil.org.my under the heading of ‘e-Hasil’.
You may download the said application, fill up the Forms and file them

electronically with the IRB.

Application for e-filling of Forms CP204 and CP207
Please be informed that the application for e-filling of Form CP204 and
the Payment Remittance Slip (CP207) is available to be downloaded from
the IRB’s website at www.hasil.org.my under the heading of ‘e-Hasil> e-
Borang> Syarikat> Borang CP204 & 207> Muat Turun’. You may down-
load the said application, fill up electronically, print and sign the com-

pleted Form CP204 before submitting it to the IRB.

SSM Melaka Branch
Please be informed that the Companies Commission of Malaysia (SSM) Melaka
branch has moved. The new office started operations on 14 August 2006. The
new address and telephone number of the SSM Melaka branch is as follows:

Suruhanjaya Syarikat Malaysia, Cawangan Melaka
Aras Bawah MITC, Jalan Konvensyen, 75450 Ayer Keroh, Melaka

Tel: 06-231 1717   Fax: 06-231 3502

For  further enquiries, you may contact Pauziah Mohamed Sin at 03-
4049 2339/2312 or e-mail her at pauziah@ssm.com.my

109, 1st Flr, Block C, Damansara Intan, 1 Jalan SS20/27
47400 Petaling Jaya, Selangor. Tel: 603-7729 2381/5   Fax: 603-7729 2389

Website: www.casg.com.my   e-mail: vhchen@casg.com.my

109, 1st Flr, Block C, Damansara Intan, 1 Jalan SS20/27
47400 Petaling Jaya, Selangor. Tel: 603-7729 2381/5   Fax: 603-7729 2389

Website: www.casg.com.my   e-mail: vhchen@casg.com.my

CHEN & ASSOCIATES (AF1476)

C H A R T E R E D  A C C O U N T A N T S

Confiden
t To Deliver

AT

Public Ruling (PR) No. 6/2006: Tax Treatment
of Legal and Professional Expenses
Please be informed that the PR No. 6/2006: Tax Treatment of Legal
and Professional Expenses was issued on 6 July 2006 but was only made
available on the website of the Inland Revenue Board (IRB) recently. The
said public ruling can be downloaded from the IRB’s website at
www.hasil.org.my under the heading of ‘Law & Regulations-Rulings’.AT

Audit Partner Designate
We are a small sole proprietor firm based in Bandar Utama,
Petaling Jaya, with blue chip clients. For expansion and con-
tinuance, we are seeking professionals who are prepared to buy
into a share of the firm. Interested individuals should be dedi-
cated, highly motivated, possess the highest degree of integ-
rity and be ready to enter public practice.

Please e-mail your interest with relevant personal background
to: auyeongnco@gmail.com

All enquiries will be treated with the utmost confidence.

Au Yeong & Co. (AF 0093)

Chartered Accountants

20th Annual General Meeting
The Institute’s 20th Annual General Meeting will be held on Saturday, 23
September 2006 at 2 pm  at Dewan Tun Hussein Onn, Putra World Trade
Centre, 41 Jalan Tun Ismail, 50480 Kuala Lumpur.

The Provisional Notice of the 20th AGM has been circulated to members.
Members can also download the 20th AGM papers including the Council’s
Guidelines on proposed Motions and the minutes of the 19th AGM from the
Institute’s website at www.mia.org.my.

The important dates pertaining to the 20th AGM are as follows:

Close of Motions on or before 5.30 pm on 8 Sept 2006

Lodgment of Proxies on or before 2.00 pm on 21 Sept 2006

Lodgment of Ballot papers on or before 2.00 pm on 22 Sept 2006
(delivery or post)

Lodgment of Ballot papers on or before 2.00 pm on 23 Sept 2006
 at the AGM (in person)

AT
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The Official Business & Investment Weekly
THE EDGE COMMUNICATIONS SDN BHD

The Edge is Malaysia’s best selling business and investment weekly newspaper. Launched in 1994, it
has an audited circulation of 21,062 copies (as at 31 Dec 2005). The weekly covers corporate, invest-
ment, real estate, management, lifestyle and technology business sectors. The Edge’s readers are pre-

dominantly professionals, businessmen and women, corporate executives, capital market professionals, upper income and high net
worth individuals. It is distributed nationwide via newsstands and by paid subscription.
The Edge is published by The Edge Communications Sdn Bhd, which also publishes Personal Money, a monthly magazine on personal
finance.                 For more information log on to    www.theedgedaily.com

Platinum Sponsors
DIRECT ACCESS, A Division of Southern Bank Berhad

Direct Access, a division of Southern Bank Berhad is Malaysia’s first 24-hour true direct bank-
ing service provider. We offer customers complete banking convenience, 24 hours a day, 7
days a week via phone, fax, or Internet. We also offer true personalised services for our cus-

tomers. At Direct Access, each call will be attended to by a qualified Account Relations Officer, who is ready to assist you. In Direct
Access, quality is our Business. Direct Access has embarked on a journey of consistent quality services since its inception in 1995 and
this effort was rewarded in 1998 and 2001 when Direct Access was awarded the internationally acclaimed ISO 9002 certificate from
SIRIM. At Direct Access, you can be assured of our best banking conveniences and that’s the way banking should be.

For more information log on to www.directaccess.com.my or drop us a mail at directaccess@sbb.com.my. You may also call to speak to
our team of friendly professionals at 603-6204 7199.

MICROSOFT (MALAYSIA) SDN BHD
The success of your company is directly related to the success of the people who work for you. Microsoft
Dynamics is a line of integrated, adaptable business management solutions that enable your people to

make important business decisions with greater confidence. Microsoft Dynamics works like and with familiar Microsoft software - hence,
easing adoption and reducing the risks inherent with implementing a new solution. These solutions automate and streamline financial,
customer relationship, and supply chain processes in a way that helps you drive business success. Over 298,000 customers worldwide
have benefited from Microsoft Dynamics suite of solutions. Visit www.microsoft.com/asia/dynamics for more details.

Founded in 1975, Microsoft is the worldwide leader in software, services and Internet technologies for personal and business
computing. Microsoft offers a wide range of products and services designed to empower people through great software — any time,
any place and on any device.

SAP MALAYSIA SDN BHD
SAP is the world’s leading provider of business software solutions*. Today, more than 32,000 customers in more than
120 countries run SAP(r) software — from distinct solutions addressing the needs of small and midsize enterprises to

suite offerings for global organizations. Powered by the SAP NetWeaver(r) platform to drive innovation and enable business change,
SAP business solutions help enterprises of all sizes around the world improve customer relationships, enhance partner collaboration
and create efficiencies across their supply chains and business operations. SAP industry solutions support the unique business pro-
cesses of more than 25 industries, including high tech, healthcare, retail, public sector and financial services. With subsidiaries in
more than 50 countries, the company is listed on several exchanges, including the Frankfurt stock exchange and NYSE under the
symbol “SAP.”                                          Additional information at    www.sap.com

(*) SAP defines business software solutions as comprising enterprise resource planning and related software solutions such as supply chain manage-
ment, customer relationship management, product life-cycle management and supplier relationship management.

A word from our Prominent
Sponsors
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Gold Sponsors
EASTERN PACIFIC ICT SDN BHD

Eastern Pacific ICT Sdn. Bhd. (EPICT) is a fast growing ICT service provider in Malaysia and a subsidiary
of Eastern Pacific Industrial Corporation Berhad (EPIC), an investment company listed on the Main Board

of Bursa Malaysia. EPICT has been awarded an MSC Status by the Multimedia Development Corporation (MDeC) as an integrated
business solution, data centre and shared services provider. Products and services:
1. GiBS — Accounting; Payroll; HR Employee Services (HRESS) and Key Performance Indicator (KPI)
2. SAP Business One; 3. SAP Support; 4. Web Services 5. Networking Services

 For more information log on to    www.epicgroup.com.my

PERMODALAN NASIONAL BERHAD
“The Catalyst for Financial Independence”. Permodalan Nasional Berhad (PNB) is one of the mecha-
nisms under the Government’s New Economic Policy (NEP), specifically formulated to promote national
unity. Established in March 1978 with the aim to serve the Bumiputera community in particular, PNB has

evolved to be one of the largest investment institutions in the country, with stakes in more than 300 investment companies, represent-
ing major sectors of the economy. With 10 unit trusts under its management, PNB now appeals to Malaysians from all walks of life,
with over 59 billion units in circulation mobilised from more than 8 million account holders. Taking pride in its professional fund
managers, sound corporate governance and prudent decision-making, PNB focuses on maximizing its competitive edge and embarks
on a long-term integrated investment education programme in striving for a better future for the people and the nation.

For more information log on to    www.pnb.com.my

PETROLIAM NASIONAL BERHAD
Petroliam Nasional Berhad (PETRONAS) was incorporated as a business entity on 17 August 1974. As the
national petroleum company of Malaysia, PETRONAS has been vested with the ownership and management
of the petroleum resources in the country.

Over the years, PETRONAS has grown from strength to strength to become a fully integrated petroleum corporation, involved in a
wide spectrum of petroleum activities. Currently its business activities range from upstream exploration and production of oil and gas to
downstream oil refining; marketing and distribution of petroleum products; trading; gas processing and liquefaction; gas transmission
pipeline operations; marketing of liquefied natural gas, petrochemical manufacturing and marketing; shipping and property investment.

Having established itself in the domestic market, PETRONAS expanded its activities into the global arena in the early nineties, in
line with its vision to become “a leading oil and gas multinational of choice”. Today, PETRONAS has over 100 subsidiaries and associ-
ated companies in its stable with business interests in more than 30 countries, mainly in Latin America, Europe, Africa, Middle East,
Commonwealth of Independent States, North and South Asia, Southeast Asia and Australia. Ranked among the Fortune Global 500
largest corporations in the world, PETRONAS continues to expand its business both in Malaysia and overseas as it journeys towards
realising its vision.

   For more information log on to    www.petronas.com.my

Silver Sponsors
ABX EXPRESS (M) SDN BHD
ABX Express (M) Sdn Bhd, a wholly-owned Bumiputera Enterprise, is in the business of providing Domestic &
International Door to Door Express Delivery Services and Courier Services. ABX’s commitment to excellence has

contributed to the Company’s growth and currently it is the fastest growing carrier in the industry. Since starting out in Labuan in
1984, the Company now services the whole nation through their own network of more than 60 Service/Express Centres, with a team
of 750 skilled staff and a link to a worldwide network serving more than 200 countries. ABX Express is the only local company linked
to an International Network called Global Distribution Alliance (GDA), which is the 5th International Network in the world today. ABX
and UTS Logistics, a subsidiary, are the first two Companies ever in Sabah to be accorded the prestigious 5S Certification by NPC in
2002. The 5S Certification and Award have acted as a precursor for recognition for ABX as an active practitioner of excellence in
management. Following the 5S Award, ABX Express received five awards to date, namely, the Human Resource Development Fund
Award 2002, Special Award for Quality Management Excellence for 2002 & 2003 by MITI, Enterprise 50 in 2003 and recently the
Golden Bull Award 2004. To cap it all, a recent Consumer Satisfaction Survey commissioned by MCMC and conducted by UKM
placed ABX right on the apex! ABX’s Vision is “ To be the BEST by ensuring that THE CUSTOMER is at the Centre of Everything We
Do” in Delivering Satisfaction Worldwide.           For more information log on to    www.abxexpress.com.my
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CODA BUSINESS SYSTEMS SDN BHD
CODA provides the most complete suite of products and services to meet the needs of finance departments –
from best-of-class financial accounting and procurement systems, through planning, budgeting, consolidation,
reporting and analytics, to process control and compliance management. In addition to working seamlessly

with CODA applications, our analytic, consolidation and process control solutions also integrate with other leading operational
systems to capitalise on customers’ existing IT investments. CODA’s product offerings are all underpinned by expert consultancy,
education and support services, delivered by teams of experienced accountants and technology specialists. “Financial Intelligence”
sums up the combined benefits of CODA’s software, solutions and services, delivering complete financial transparency for custom-
ers to monitor and drive performance more effectively and to make business decisions founded on reliable, timely, self-balancing
information. CODA’s financial intelligence helps organisations to revolutionise their financial processes: formerly passive account-
ing systems are transformed into real-time finance engines that deliver true financial intelligence; and enabling the finance depart-
ment to support strategic change throughout the organisation. Founded in the UK in 1979, the CODA Group now employs more
than 600 people around the world and delivers global sales, service & support through its own offices, together with a carefully
selected network of partners. Its customers include over 2,500 medium and large user organizations — worldwide and across all
industry sectors.

  For more information log on to   www.coda.com

COMMERCE CLEARING HOUSE (M) SDN BHD
Commerce Clearing House (CCH) is a member of the Wolters Kluwer group of companies, a multi-domestic publisher,
with offices in Singapore, Malaysia, Hong Kong, China, Japan, Australia, New Zealand, USA, Canada, UK and Europe.

CCH Malaysia, the premier information service provider, updates business professionals through quality reporting and content,
covering topics in Taxation, Employment Law, Auditing, Accounting, Company Law, Company Secretarial Practice, Business Law,
Occupational Health and Safety, Human Resource, Real Estate, E Business and more. CCH products can be found in print, electronic
formats, workflow solutions, as standalone, syndicated or customised information.

At CCH, we understand the challenges to your workflow. The trend toward dynamic, fully comprehensive software integration
continues as we continually seek new ways to further streamline your processes and help you work smarter with CCH ProSystem fx
Office Suite - ENGAGEMENT, PROFIT DRIVER and coming soon in 2007, DOCUMENT.
To find out more, please visit www.cch.com.my or call 1800-181-151

SALIHIN & ASSOCIATES
Since “debit’ and “credit’ was first introduced by Piciolli in the early 1700s, accounting has become a very dy-
namic and lively subject. It actually affects our lives. The rise and fall of civilisation is very much related to
accounting and accountability. Therefore, accounting should be given a fresh outlook.

We, at Salihin & Associates (SnA), define the word accounting as part of a much wider concept of accountabil-
ity. Man has been given responsibility. He then will be accountable for all of his actions. If man uses his will and ability for any purpose
other than that for which he was created, he will have failed in his responsibility, violated the honour of his duties and missed the
purpose of existence. Based on this philosophy and value, SnA established business in consulting in early 2002. Since then, the firm
has grown from one branch to six branches throughout Malaysia. The firm’s core services are taxation, auditing and assurance and
business advisory. Being a dynamic firm, we affiliated ourselves with Aljafree Salihin Kuzaimi International (established under Malay-
sian partnership). This gives the firm the advantage of being able to utilise a formidable pool of intellectual resources available within
the group. Moving forward, we aspire to be a “Glocal” consulting firm with a global presence soon.

For more information please contact Client Services Department, Salihin Consulting Group, 598 1st Floor, Jalan Samudra Utara 2,
Taman Samudra, 68100 Batu Caves, Selangor. Tel: 603-6187 6678 (Hunting line) or Log to: www.salihin.com.my
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Case Studies in
Performance
Management: A Guide
from the Experts
Author: Tony C. Adkins, SAS Institute

No. of Pages: 272

Price: US$44.95 (Malaysia)

B O O K  R E V I E W

“With this book, Tony Adkins has made an
important contribution to the body of
knowledge of managerial accounting.” —
From the foreword by Gary Cokins, lead
strategist, Business Performance Manage-
ment Solutions group with SAS Institute and
internationally recognised expert in ad-
vanced cost management and performance
improvement systems

“If you want to achieve direction, trac-
tion, and speed in business, Case Studies
in Performance Management: A Guide from
the Experts is a must-read … jam-packed
with golden nuggets you can put to work
immediately.” — Jason Jennings, best-sell-
ing author of Think Big, Act Small, Less Is
More and It’s Not the Big That Eat the Small
… It’s the Fast That Eat the Slow

“Tony has the insight found only from
actual implementations of activity-based
costing/performance management (ABC/
PM).Using this as lens, he has brought the
collective experience of experts into fo-
cus.” —Mohan Nair, author of Essentials
of Balanced Scorecard and Activity-Based
Information Systems.

“Tony Adkins has lived the life of a true
ABC/PM road warrior. His collection of
case studies reaches beyond the theory to
capture the harsh reality of what it takes
to successfully implement performance
management. A must-read for anyone wise

enough to learn from those who have gone
before.” — Chris M. Pieper, CEO,
FormRouter, Inc. (former founder and CEO
of ABC Technologies)

“Everyone who reads this book will gain
a solid appreciation of the substance and
value of performance management in var-
ied industry settings and applications.” —
Dr. Peter B. B. Turney, President and Chief
Executive Officer of Cost Technology, Inc.
and author of Common Cents.

If you’re looking for a way to dramati-
cally improve your company’s per for-
mance and get back its competitive edge,
Case Studies in Performance Management:
A Guide from the Experts will show you how
other businesses, driven to remain com-
petitive by changes in their industries,
learned to work smarter using ABC/PM
in today’s tough business environment.

The book has noteworthy commentary
from experts in the field including Ashok
Vadgama and Alan Stratton which will help
you understand ABC/PM and how to execute
its sound strategies in your own business.

It also features actual relevant industry
case studies (along with expert commen-
tary) from companies that have implemented
Activity-Based/Performance Management.

 Desktop reference of best practices using
case studies with analysis from industry and
consulting experts is also available. AT

Courage: The Backbone
of Leadership
Author: Gus Lee with Diane Elliott-Lee

Publisher: Wiley

No. of Pages: 220

Courage is so crucial that it sits in the heart
of us. When seen in that light, only then can
one understand why courage — or the ab-
sence of it — determines all outcomes. The
same goes with organisations and corpora-
tions. Courageous leadership is a lynchpin
that can ensure that the entity flourishes.

But what is the backbone of courage?
How does one breath courage into one’s
leadership at work and in  an organisation?

Courage: The Backbone of Leadership cap-
tures the essential component of leadership
in measurable behaviour. Using actual sto-
ries from Whirlpool, Kaiser Permanente,
IntegWare, WorldCom and other organ-
isations, the author shows how highly suc-
cessful executives face or overcome their
fears to develop moral intelligence.

These real-world examples offer practi- AT

cal lessons for rooting out unethical prac-
tices and behaviour by assessing them for
rightness and integrity, addressing moral
failures and following through with dia-
logue and direct action.

The author, an expert on leadership and
ethics, says that most of his clients discov-
ered that courage was not something with
which we are born. On the other hand, he
argues ‘that tall, physically powerful, and
imposing males have no special aptitude
for courage, for each of us has fair and
equal access to the first human quality’.

His clients discovered that courage — fac-
ing fear, acting for what is right, correcting
wrongs in oneself and addressing problems
— could be developed and strengthened
through practice.This book aims to help
those who want to tread that path.

10% OFF

Exclusively for MIA Members
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The Standard & Poor’s Guide
to Selecting Stocks
by Michael Kaye
Hardcover : 224 pages

Publisher : McGraw-Hill; 1st ed.

(26 October 2005)

Language : English

Price : RM99.80

Discounted Price : RM89.80

Alignment: Using the
Balanced Scorecard to Create
Corporate Synergies
by Robert S. Kaplan & David P. Norton
Hardcover : 302 pages

Publisher : Harvard Business School Press
(30 April 2006)

Language : English

Price : RM140.00

Discounted Price : RM126.00

Classic Drucker: Wisdom from
Peter Drucker from the Pages of
Harvard Business Review
by Peter Ferdinand Drucker
Hardcover : 240 pages

Publisher : Harvard Business School Press;
1st ed.  (1 March 2006)

Language : English

Price : RM140.00

Discounted Price : RM126.00

Bigger Isn’t Always Better:
The New Mindset for
Real Business Growth
by Robert M. Tomasko
Hardcover : 262 pages

Publisher : AMACOM (30 January 2006)

Language : English

Price : RM99.80

Discounted Price : RM89.80

Billionaire In Training
(Instant Success)
by Bradley J. Sugars
Paperback : 192 pages

Publisher : McGraw-Hill; 1st ed.
(19 December 2005)

Language : English

Price : RM67.80

Discounted Price : RM61.00

Exclusively for MIA Members
Please tick        your order✔

1

2

3

4

5

A C C O U N T A N T S  :  M A N A G E R S  O F  VA L U EA C C O U N T A N T S  :  M A N A G E R S  O F  VA L U E

19671967 Malaysian Institute of Accountants
Dewan Akauntan, 2 Jalan Tun Sambanthan 3, Brickfields, 50470 Kuala Lumpur. .  Tel: +603-2279 9200  Fax: +603-2279 9386

e-mail: promotion@mia.org.my. For enquiries, please contact Development & Promotions

Postage & handling charges (1,2 & 3)
Poslaju service (RM6.00)
Courier to Peninsular M’sia (RM9.00)
Courier to East M’sia (RM10.00)

Postage & handling charges (4 & 5)
Poslaju service (RM4.00)
Courier to Peninsular M’sia (RM4.00)
Courier to East M’sia (RM5.00)

* Please allow 2 weeks for order and delivery/collection.

ORDER FORM

Name (Mr/Mrs/Ms):

                MIA Mem. No:

Designation:

Company:

Address:

                  Postcode:

Tel:                   Fax:

*Cheques in RM should be crossed and made payable to
Malaysian Institute of Accountants

Payment by Credit Card (for purchase above RM100)

I authorise payment of RM                     Visa       Master
(tick whichever applicable)

Card No:

Name of cardholder:

Card Expiry Date :

Signature of cardholder Date:

POSTAGE AND HANDLING

10% OFF
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M O N E Y  T R E E

THE FOUR PILLARS OF

Wealth Maximisation
Yap Ming Hui

Two weeks ago, the owner of a
public-listed technology com-
pany, Mr Wong (not his real
name) visited my office after

reading my second book, Maximise What
You’ve Got … No Matter How Much You
Have Now. I introduced him to the dif-
ferences between wealth creation and
wealth maximisation. He fully agreed
with me on the dif ferences. In the begin-
ning, he spent a lot of time talking about
his investment experience, in the share
market, properties, unit trust funds and
others. After that, he told me, “Mr Yap,
if you are a good wealth maximisation
professional, I am sure that you can sug-
gest some investment opportunities that
I am not aware of. In his mind, the suc-
cess of wealth maximisation was solely
dependent on the investment success.
What he does not realise, like many other
people, is that wealth maximisation is
never only about growing your created
wealth.

In order to maximise your wealth effec-
tively, you need to look beyond growing
your created wealth. In our company’s
wealth maximisation intellectual frame-
work, growing your created wealth falls
under the pillar of wealth enhancement.
The other three pillars of wealth
maximisation are wealth optimisation,
wealth preservation and wealth distribu-
tion. Each of these dif ferent pillars is
meant to play a different role in address-
ing unique issues of maximising your
wealth. Successful wealth maximisation is
a practice that provides proper balancing
of all four pillars of wealth maximisation.
None of the wealth maximisation pillars
should be over-managed or under-man-
aged.
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The Four Pillars of Wealth Maximisation

The Pillar of Wealth Protection
Wealth optimisation is the first pillar

of wealth maximisation. Your created
wealth,  especial ly  wealth created
through business ventures, does not au-
tomatically come into your personal
wealth. There is a gap between your cre-
ated wealth and your personal wealth.
There are various barriers in between
that will impede you from optimising
your created wealth. So, the wealth pro-
tection pillar identifies and protects vari-

ous sources of current and future in-
come. You may need to pay dif ferent
kinds of taxes before it becomes your
personal wealth. So, proper tax planning
is one of the important best practices un-
der wealth protection. Whatever income
you make does not get transferred to
your personal wealth after you minus off
your living expenses. Remember, it is
not how much you make. It is how much
you save. So budgeting is another best
practice under wealth protection to en-
sure you can accumulate more personal
wealth. In addition, the wealth protec-
tion pillar also seeks to protect future
income and wealth in the event of pre-
mature death or disablement.

The Pillar of Wealth Enhancement
The wealth enhancement pillar seeks

to achieve reasonable capital growth
with the primary objective of preserv-
ing accumulated wealth. This is the area
that balances the risk of losing capital
and purchasing power at the same time.
You can call this the investment function
of wealth maximisation. However, the in-
vestment approach under wealth en-
hancement is defensive in nature as
compared to the investment approach
under wealth creation which is offensive
and aggressive in nature.  In other
words, we try to achieve only a reason-
able return of between 8-10 per cent in
the long run under wealth enhance-

ment. The best practices under wealth
enhancement involve identifying your
investment risk profile, designing your
asset allocation strategies, evaluating
the performance of your various invest-
ment assets and making cash flow pro-
vision for significant expenses in the
near future.

Wealth Preservation
The wealth preservation component

aims to preser ve the created wealth
against  ever y  conceivable  r isk  or
threat.

For an individual who has created rea-
sonable wealth, a bad investment can
cause some major discomfort, but still,
poor investment performance is not de-
bilitating. Major risk factors that will de-
plete your created wealth may include
business or professional liabilities, natu-
ral disasters, mortgage and loan, and di-

vorce. The best practices under the pil-
lar of wealth maximisation involve pre-
ser ving the assets to suppor t your
lifestyle, managing and minimising the
liability impact, preserving the business
interest through business shareholding
planning and business succession plan-
ning and optimising the asset ownership
structure of your family assets.

Wealth Distribution
Wealth distribution is proper planning

so that your created wealth can be man-
aged and distributed according to your
wishes with minimum hassle. It is an im-
portant pillar of wealth maximisation be-
cause of its inevitability and its spectre
in life. Death is something that most of
us tend to ignore. This area of wealth
maximisation is definitely broader in
scope than what a Will is capable of ad-
dressing. In addition to the Will, we
need to look into the application of a
trust to realise our wealth distribution
wishes. Under wealth distribution, we
also look into the best practices of re-
viewing EPF and insurance policy nomi-
nations, recording and updating family
asset information, devising a contin-
gency plan in the event of incapacity and
planning for charity contribution.

In order to maximise your wealth ef-
fectively, you need to look at all the best
practices under the four pillars. All the
four pillars must be equally strong to
achieve overall wealth maximisation.
Just like with any building, if any one of
the four pillars is weak and under man-
aged it can easily threaten the whole
structure of your wealth. Be warned.

After I had finished explaining the
four pillars of wealth maximisation to Mr

Wong, he said, “Mr Yap, I am glad to
have paid you this visit. Without your
enlightenment, I would still be trapped
in a box. My vision so far has always
been limited and contained by what I see
in the box of investment. Today, you
have managed to get me out of the BOX
and helped me to look at  wealth
maximisation from a totally new and
better perspective.” I hope all of us will
now look at wealth maximisation beyond
the subject of investment.

“Remember, it is not how much you make. It is how much you

save. So budgeting is another best practice under wealth protec-

tion to ensure you can accumulate more personal wealth.”

“In order to maximise your wealth effectively, you need to look at

all the best practices under the four pillars. All the four pillars

must be equally strong to achieve overall wealth maximisation.

Just like with any building, if any one of the four pillars is weak

and under managed it can easily threaten the whole structure of

your wealth.”

AT
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Some Lessons in
Strategic Marketing

Allen Turnbull

B E T T E R  L I F E

There are several books written on strategic marketing. Many of these are dry, voluminous

and a bit tedious for the average budding businessman to consume.
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Some Lessons in Strategic Marketing

Isaw a film the other day, on a “day-
care” centre, which revealed wonder-
ful lessons in market strategies.
When Charlie and his friend Phil

were fired as Product Development/Brand
Managers for a cereal company, they de-
cided to fill a need in their community.
Along the way to success they demon-
strated several solid marketing strategies
— equally applicable to online, offline, and
integrated companies.

Take these film lessons to heart when
developing plans for your business.

Lesson 1: Research the competition
The future entrepreneurs visited each

day care in the area. While doing so, they
got a feel of their day
care competitors. By
knowing your own
competitors you will
be better able to ef-
fectively find a way
to compete.

Competitor re-
search does not have to be thought of as
“guerrilla warfare”. In many industries,
competitors work together by partnering,
cross-promoting, sending business to each
other, or even manufacturing each other’s
products.

Lesson 2: Know your customers’
values

Charlie and Phil understood that price
was not the only important factor for their
target market. Based on their own experi-
ence and customer research (talking to
other parents), they recognised that other
concerns besides price played a part when
parents choose a day care provider.

While price is almost certainly a consid-
eration for your customers, don’t get
caught in the mentality that customers will
buy from you only if you have the lowest
cost. If you think of your own service/prod-
uct as a bundle of attributes having a
unique value for your customers, you will
be more successful.

Lesson 3: Identify opportunities
Charlie and Phil uncovered an unmet

need in the market by combining their
competitor research and knowledge of cus-
tomer values. You can do the same when

looking to develop new products/services
or improving existing ones.

Lesson 4: Develop a positioning
based on opportunity

Using knowledge from the first three
lessons, they positioned themselves as the
quality alternative and focused on provid-
ing different benefits than their nearest
competitor. In the movie, Daddy Day-care
stole all the competitor’s customers and
drove her out of business.

In real life, customers choose a product/
service that best fits their needs. Conse-
quently, competitors can co-exist when
each are valuable in different ways to in-
dustry customers.

Lesson 5: Create
a catchy tag line
The tag line “Who’s
your Daddy?” helped
advertise the new
business. Often, a
concise, catchy tag

line can go a long way in building brand
equity, communicating benefits and fea-
tures, and/or conveying a feeling/mental-
ity your target customers can relate to.
Some examples:

� “Just do it.” (Nike)

� “Life Unscripted.” (TLC)

� “Naturally sweetened whole grain oat ce-
real with real berries.” (Berr y Burst
Cheerios)

� “Makes anything possible.” (Craftsman)

Lesson 6: Spread
the Word

Phil and Charlie
put their tag line on
t-shirts along with
their business name.
They also printed
and distributed flyers that explained their
new company’s positioning.

A few more ideas you can use to spread
the word about your business:

� Word of mouth — give customers an in-
centive to tell people about your busi-
ness.

� Advertising — use both online and offline
methods. Online options include pay-per-
click search engines and e-zine adver-

tisements. Offline methods include ra-
dio spots and newspaper advertise-
ments.

� Philanthropy — donate money, services,
and/or time to non-profit organisations
or conduct your own event.

Lesson 7: Be ethical and above-board
The new business owners cooperated

fully with the day care inspector. They
treated him as a source of information
rather than “Big Brother”. This re-
sulted in not only a better business, but
also a valuable ally. In the long run,
your own company will be more likely
to thrive if you concentrate on improv-
ing the business rather than dodging
regulations.

Lesson 7A: Subterfuge is a poor
long-term strategy

Besides being unethical, subter fuge
soils your reputation. In the movie, the
competing day care crashed and ruined a
fundraiser event … spilling bugs, freeing
animals, and drenching visitors. Short-
term, it worked. Phil and Charlie were
broke, seemingly with no way to continue
with their venture. In the long run, Ms.
Subterfuge had such a poor reputation
(from this and other business tactics), her
business failed.

Lesson 8: Implement until you’re
blue in the face

In the beginning, the new Daddy Day-
care was a complete
disaster. Charlie and
Phil did their
“homework” and
knew they had a
good idea. When re-
ality hit theory, how-
ever, a few not-so-

minor details got in the way.
Like all successful marketers, they

worked out the kinks (okay … disasters)
and kept trying (and trying, and trying)
until they got it right.

Keep the Daddy Day-care lessons in
mind when developing and implementing
your own marketing plan. Don’t give up,
strive to continually improve, and your
business is sure to be a success.

“By knowing your own

competitors you will be better

able to effectively find a way

to compete.”

“Don’t give up, strive to

continually improve, and

your business is sure to be a

success.”

AT
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I N S T I T U T E  N E W S

MIA Celebrates Its WCOA
Winning Stint

The Malaysian Institute
of Accountants (MIA)
organised a special din-
ner to mark Malaysia’s
success to be the host
country for the 18th World
Congress of Accountants
(WCOA) in 2010. It was
held at the Courtyard
Garden Restaurant in
Damansara Heights on
28 July 2006. Apart from
celebrating the success,
the event was also a

springboard to generate awareness about the WCOA
2010  to not only accountants but the capital market
players and the business community at large.

For the dinner, MIA invited key personalities from

the accounting and business fraternity, officials from
the Accountant General’s of fice, Ministry of Fi-
nance, Tourism Ministry, Bursa Malaysia, Central
Bank Malaysia, Securities Commission, Kuala
Lumpur City Hall and members of the media among
others.

In his speech during the dinner the MIA Presi-
dent, Abdul Rahim Abdul Hamid said that MIA is
already working hard to ensure that the WCOA 2010
will be a success.

Preparations for the event, which is four years from
now, are already underway. MIA is presently involved
in promotional and publicity efforts as well as pre-
paring itself for the event and hopes to receive full
support from relevant individuals and organisations
to ensure the roaring success of the event.

The congress will certainly put Malaysia in a glo-
bal spotlight. It will serve as a strategic platform to
springboard into the world market and highlight our
vision to become a globally recognised and respected
business partner committed to nation building.

Abdul Rahim is also
confident that the con-
gress will help promote
Malaysia as a hub for
educational and busi-
ness initiatives which is
in line with Tourism
Malaysia’s aspiration of
making Malaysia a
choice destination for
the meetings, incentives,
conventions and exhibi-
tions (MICE) market. AT

Abdul Rahim delivering
his welcome address

Guests mingling before dinner

Council Members Alina Hashim (first
from right) and Paul Chan (second

from right) with guests at the dinner

Accountants Amongst
International Business Partners
The Sabah International Conference and Expo 2006 was held from 9-13 August
2006 in Kota Kinabalu.

More than 33,000 visitors walked through the doors of the EXPO where busi-
ness partners from Australia, Brunei, Canada, Indonesia, Japan, the Philippines,
Poland, Singapore, South Africa, Spain, the UK, the US, Vietnam and Malaysia
showcased their various products and services ranging from oil palm to property

in London and banking to tourism.
MIA Sabah’s booth had a constant flow of gradu-

ates and parents seeking information and clarifica-
tion for their children. Secretariat staff manning the
booth received many queries from those interested
in pursuing accountancy as a career. They also
briefed graduates who were interested in obtaining
MIA membership through the MIA Qualifying Ex-
amination as an alternative pathway. Membership
and QE applications forms were distributed to eli-
gible graduates on the spot. AT

Branch Chairman,
Alexandra Thien

receiving the Certificate
of Participation from

Chief Minister of Sabah,
YAB Datuk Seri Musa Hj

Aman witnessed by Claire
Martin, Chief Minister of

Northern Territory,
Australia (left), Desmond

Chu, Sabah Committee
Member (centre) and

Lucy Read, MIA Sabah
Branch Manager (right)

Sabah secretariat staff counselling two parents
separately at the MIA booth

SABAH BRANCH
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Institute News

The 87th ASEAN Federation of
Accountants Council Meeting
The Philippines Institute of Certified Public Accoun-
tants (PICPA) hosted the 87th ASEAN Federation of
Accountants (AFA) Council Meeting from 30 June
to 1 July 2006 at the Intercontinental Hotel Manila,
Philippines. The meeting was attended by its pri-
mary members’ representatives, which are Brunei,
Indonesia, Malaysia, the  Philippines, Singapore,
Thailand and Vietnam. The associate members
present were ACCA and CPA Australia.

One of the key points raised at the meeting was
the establishment of the permanent AFA Secretariat
and Brunei was voted as the permanent AFA Secre-
tariat with a vote count of 3-2 over Indonesia. Two
Technical Sessions were also held during the meet-
ing namely, “MRA: What Is Expected and What Can
or Would Be Delivered” and “SMEs: How the Other
ASEAN Countries Are Coping”.

The Second AFA Roundtable Discussion on SMEs was
also held on 30 June 2006 in conjunction with the 87th

AFA Council Meeting. The Roundtable Discussion was
a follow up from the first meeting in Jakarta held on 1
June 2006 and led by Dr. Nordin Mohd Zain, Executive AT

Director, Malaysian Accounting Standards Board
(MASB). The group discussed how to work on ASEAN’s
SMEs standards and Malaysia shared our experience
on the Private Entity Reporting Standards (PERS), which
was drafted to be as practicable as possible for those who
prepare the financial statements of private entities.

After the meeting ended on the first day, all AFA
delegates were invited to the ASEAN Welcoming Din-
ner hosted by PICPA at their new building in Manila
and on the second day, the delegates were invited to
the AFA Dinner hosted by AFA at the hotel.

Public Bank Recognises Best Practices In
Management Accounting
In demonstrating its continous commitment towards encouraging corporate
excellence in Malaysia through the use of management accounting, Public Bank
recently presented a cheque for RM50,000 for the National Award for Manage-
ment Accounting, better known as NAfMA 2006.

Public Bank being the main sponsor of NAfMA for three consecutive years  was
represented by its Managing Director, YBhg Datuk Tay Ah Lek who presented the
cheque to Yeo Tek Ling, Chairman of the NAfMA Organising Committee. The cer-
emony which was held at the Public Bank Headquarters in Kuala Lumpur, was wit-
nessed by the Public Bank Executive Director, YBhg Dato’ Lee Kong Lam, MIA
Executive Director, Ho Foong Moi, CIMA Malaysia Divisional Director, Sopiah Suid
and Public Bank General Manager, Public Affairs Division, A.Razak Md. Dali.

(from left): YBhg Dato’ Lee Kong Lam, Executive
Director of Public Bank Berhad, Sopiah Suid, YBhg
Dato’ Seri Tay Ah Lek, Managing Director of Public
Bank Berhad, Yeo Tek Ling and Ho Foong Moi,
Executive Director of the Malaysian Institute of
AccountantsAT

Public Practice Programme
The Institute launched the Public Practice
Programme in January 2006 by kicking off the first
session in Kuala Lumpur from 16-17 January 2006.
The last session ended in Kuantan in June 2006.

We are now organising the second series of our
Public Practice Programme and the road show
started on 1-2 August 2006 at PJ Hilton with a total
of 45 participants.

This programme aims to provide members with
ideas to implement measures across a practice in
areas of staffing, project scheduling as well as cash
flow management to ensure resources within a firm
are well managed. The importance to have proper

risk management and
quality assurance within
a practice cannot be
over-emphasised. This
programme also serves
to ensure that our mem-
bers have taken into full
consideration all mat-
ters relating to their
journey into the realm of public practice. Members
are encouraged to look into areas beyond audit, taxa-
tion and secretarial services. It is hoped that through
this programme, such a transition will be a reward-
ing experience. AT

The delegates at the
Council Meeting

Participants listening
attentively during the
seminar
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Institute News

MIA Receives Strong Support
from Public Universities and
Member Firms to go Ahead
with its e-Career Project

On 7 August 2006, MIA organised a meeting with rep-
resentatives from universities recognised under Part
1 of the First Schedule of the Accountants Act 1967,
with the aim to introduce the MIA e-Career project. A
total of 20 representatives (ranging from the Dean, Lec-
turers, Head of Accounting Department and the Reg-
istrar) from nine universities namely Universiti Utara
Malaysia (UUM), Universiti Sains Malaysia (USM),
International Islamic University (UIA), Universiti
Teknologi Mara (UiTM), Universiti Malaya (UM),
Universiti Tenaga Nasional (UNITEN), Universiti
Putra Malaysia (UPM), Universiti Kebangsaan Malay-
sia (UKM), and the Multimedia University (MMU),
attended the meeting.

Part of its nation building efforts, the MIA e-Ca-
reer is a project in the form of a recruitment service
designed to assist graduates from universities
recognised under Part 1 of the First Schedule of the
Accountants Act to secure positions with accounting

firms registered with MIA.
The meeting achieved its objectives and the Insti-

tute gathered strong support, feedback and sugges-
tions from the representatives. During the meeting,
the Institute emphasised on how the e-Career portal
will benefit students as well as to seek the universi-
ties’ cooperation to ensure the success of the project.
The meeting acted as a platform for the Institute to
evaluate and to ensure the potential effectiveness
before embarking on the said e-Career project.

The Institute feels that the effort is a much-needed
initiative that will be highly beneficial to both stu-
dents and the Institute’s member firms. The initia-
tive is driven by requests made by the final year
accounting students and the accounting firms who
have difficulty in getting jobs and in hiring the right
candidates respectively. In other words, the e-Ca-
reer objective is to act as the ‘match-maker’ between
students and their future employers.

The MIA e-Career also helps build relationships
and encourages students to become members of the
Institute. With the database, the Institute will be able
to keep a record and analyse the trends of how many
accounting students actually become Chartered Ac-
countants upon graduation.

The MIA e-Career is another programme initiated
by the Institute’s Membership Recruitment Drive
Committee (MRDC) as part of  its efforts to increase
its membership base.  The Institute hopes to launch
the MIA e-Career in November 2006 during the Ac-
counting Students Conference 2006, which will be
co-hosted by MIA and Universiti Sains Malaysia. AT

Dialogue: Development of
Export of Services of Malaysian
Accountancy Providers

The Institute organised
a two hour Dialogue on
the Development of Ex-
port of Services of Ma-
laysian Accountancy
Providers on 27 July
2006 at the MIA Re-
source Centre. The Dia-
logue was aimed at giv-

ing MIA member firms an insight on how the Malay-
sia External Trade Development Corporation
(MATRADE) and the Small and Medium Industries
Development Corporation (SMIDEC) can work with
the professional services providers to develop their
export markets through the available funding, dis-
semination of information, incentives and other ini-
tiatives by MATRADE and SMIDEC.

MATRADE was represented by Rusiah Mohamed,

Senior Manager, Services and Product Promotion Di-
vision while SMIDEC was represented by Fozian Ismail,
Director, Financial Assistance and Monitoring Division.

Rusiah in her presentation indicated that with regards
to the professional services sector, the accounting, audit-
ing and bookkeeping services has been recognised as a
potential services sector for export. She went on to brief
the member firms on Market Development Grants, Brand
Promotion Grants, the Export Services Fund and Tax In-
centives. Member firms may log on to MATRADE’s
website for further information at www.matrade.gov.my.

Fozian in his presentation stated that SMIDEC’s
functions include promoting, coordinating and
implementing programmes for the development of
SMEs; forging industrial linkages between SMEs
and large companies/multinational corporations
(MNCs), collaborating with other local and interna-
tional SME related agencies; implementing, coordi-
nating and monitoring financial assistance schemes
and providing technical and advisory support ser-
vices. For more information, member firms may log
on to SMIDEC’s website at www.smidec.gov.my. AT

Ho Foong Moi (centre,
left) explains the
objectives of the project
to representatives from
the universities

The dialogue in session
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MAREF Starts Disbursing
Research Grants to Universities
In early June this year, the Malaysian Accountancy
Research and Education Foundation (MAREF)
made a pledge of RM450,000 to be allocated for the
purpose of commissioning research projects with
nine public universities, where each university is
given a research grant of RM50,000.

On 21 June 2006, MAREF signed its first Memo-
randum of Understanding (MoU) with Universiti Ma-
laysia Sabah (UMS) to disburse the grant. UMS will
be using this fund to set up an accounting firm within
its premises to help its accountancy students acquire
hands-on experience and skills before they venture
into their chosen profession, said its Vice-Chancel-
lor, Professor Datuk Dr. Mohd Noh Dalimin who had
earlier signed the MoU with MAREF Chairman,
Datuk Abdul Samad Haji Alias.

At the ceremony, Professor Datuk Dr. Mohd Noh
expressed his thanks to MAREF for the grant as
this will help UMS achieve its aspiration to become
a world-class research university, as he believes that
research and development is one of the critical is-
sues for attainment of academic excellence.

On 10 July 2006, MAREF also signed a MoU with

Universiti Utara Malaysia
(UUM) to disburse the grant.
MAREF was represented by
its Chairman, Datuk Abdul
Samad Haji Alias while UUM
was represented by its Vice-
Chancellor, Dato’ Dr. Nordin
Kardi. The signing ceremony
was held during the 2nd Lo-
cal Authorities Accountants
Conference titled Towards
Sustainable Finance Manage-
ment of Local Authorities in
Pulau Langkawi, Kedah. The
conference was officiated by
the Deputy Minister of Hous-
ing and Local Government,
Dato’ Hjh. Azizah Datuk S.P.
Mohd Dun.

Datuk Abdul Samad delivered a keynote address
titled The Direction of Accountants in Local Authori-
ties while MAREF’s Research Consultant, Associate
Professor Dr. Nafsiah Mohamed presented a paper
titled The Need for Accounting Standards in Local
Authorities. The findings for the paper were funded
by MAREF. AT

Professor Datuk Dr.
Mohd Noh (UMS) and
Datuk Abdul Samad
exchanging the MoU
documents after the
signing ceremony
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Service tax payable by legal firms, Partnership
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Solicitors’ Accounts (Deposit Interest) Rules 1990,
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Report Rules 1990, and
Legal liabilities of reporting accountants.
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SARAWAK BRANCH

Limbang and Miri welcome Career Talk by
Sarawak Branch
On 19 July 2006, 250 students of SM Chung Hua, Miri from Forms Four and
Five attended a career talk on accountancy officiated by Yang Berhormat Andy
Chia Chu Fatt, Miri Chapter Chairman. The full Chapter Committee was there
to support and help answer questions on accountancy from the students.

The next day on 20 July 2006, MIA Sarawak Branch Manager, Lucy Read also
conducted a career talk for students of SMKA Limbang in Sarawak. Targeted at
students from Form 3, Form 4 and Form 5, the talk was arranged in collabora-
tion with the Parent Teachers Association of the school. The aim of the talk was
to disseminate important information on the accountancy profession to students
from the school.

Andy Chia and Miri Chapter committee members at
SM Chung Hua, Miri

Students of SMKA Limbang

IFAC Small & Medium
Practices (SMP) Forum in
Hong Kong on 3 July 2006
The Confederation of Asian and Pacific Ac-
countants (CAPA) and the International Fed-
eration of Accountants (IFAC) jointly
organised a forum in Hong Kong on 3 July
2006 just before the IFAC’s SMP Committee
meeting, which was held from 5-6 July 2006.

The Institute was represented by seven
delegates comprising of the President,
Abdul Rahim Abdul Hamid, the Vice-Presi-
dent, Nik Mohd Hasyudeen Yusoff, who in-
cidentally was one of the speakers at the
forum, Council Member and the PPC Chair-
man, Peter Lim and four other PPC mem-
bers. The forum was indeed an eye opener
to our local practitioners, giving us the ex-
posure to the experience of more than 34
countries in the realm of public practice.

The forum had discussed broadly the
following three areas:
(a) Standard setting and the needs of

SMP/SMEs in the areas of auditing, ac-
counting and ethics

(b) Provision of practical support to SMP/
SMEs; and

(c) How SMPs are able to support the de-
velopment of SMEs

It was reiterated by the various partici-
pants during the forum that the SMEs are
the engine of growth for most countries
even those of the developed category and
why it is important for the SMPs to be able
to provide the relevant support to the SMEs.

Mr. Peter Lim was the appointed Chair
of the Asean discussion group to facilitate
discussions within the three areas as men-
tioned above and he subsequently reported
at the forum on the views of the members
from the Asean region comprising accoun-
tants from Malaysia, Singapore, Indonesia,
Vietnam and Cambodia. This group also
benefited from the cross sharing of expe-
rience by some practitioners from Hong
Kong as well as a representative from the
Asian Development Bank.

Generally, this group is of the view that
an audit is an audit and hence, true and fair
opinion issued by an auditor should be
across the board. However, methodology
can vary for audit of entities of different
sizes and complexities. We had also given
our view that a single set of financial report-
ing standards may not be able to serve the
needs of all reporting entities in all coun-
tries because of the varying stages of the
economic development and political matu-
rity within each individual country. Hence,
individual countries may need to tailor their
reporting requirements based on various
tiers of reporting as the situation warrants.
We had also mentioned that in the process
of developing the SME standards, multiple
criteria should be used such as turnover and
gross assets as well rather than just based
on a single framework of 50 employees only.

IFAC was also requested to consider de-
veloping explanator y non-authoritative
guides aimed at assisting the SMEs to ap-
ply IFAC standards based on industry spe-

cific consideration such as hospitality, finan-
cial services and even manufacturing. IFAC
should also consider exploring ways of us-
ing the IFAC Knowledge Net’s IT platform
to facilitate communication and networking
between SMPs. It was generally acknowl-
edged that SMPs tend to lack resources in
this area of information technology.

For practice management, it was sug-
gested that the IFAC should consider de-
veloping tools to help SMPs in the follow-
ing areas:
(a) Succession planning
(b) Finding and retaining qualified staff
(c) Marketing and practice growth; and
(d) Fee pressure and pricing of profes-

sional services.
Nik Mohd Hasyudeen alluded to the fact

that accountants, especially auditors are
too complacent to move out of their legis-
lative protected turf such as mandatory
audit requirement in certain countries so
much so that more lucrative areas of ser-
vices, which are traditionally performed by
accountants, are now being claimed by
non-accountants. John Petty, the National
Vice-President of CPA Australia shared
with the audience his experience of run-
ning a business incubator with more than
75 per cent success rate as an example of
auditors moving into the realms of busi-
ness advisors and consultants.

The PPC will be considering certain areas
that were highlighted during the forum to
be implemented here for the benefit of the
practitioners and the profession at large. AT

Institute News

AT
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Institute News

IFAC Small & Medium
Practices (SMP)
Committee Meeting in
Hong Kong from 5-6 July
2006
Our Council Member, Peter Lim, the rep-
resentative on the IFAC’s SMP Committee
and Johnny Yong from the Institute at-
tended their second SMP Committee meet-
ing in Hong Kong from 5-6 July 2006.

The decisions taken by the SMP Com-
mittee during this meeting are as follows:

Given that there was minimum room
for variations, the budget for 2007 is
estimated to be as follows:

US $
Standards and guidance 204,000

International collaboration
activities 34,000

Promoting quality 76,000

Public representation  8,000

Information services 17,000
339,000

The amount above does not take into
account the salary cost of IFAC staff.

The SMP Committee was urged to con-
sider doing an online survey on the needs
of the SMPs going forward, to determine
the IFAC SMP Committee’s priorities. The
question of lack of budget was not consid-
ered to be critical since such a survey can
be done at a minimum cost. Paul Thomp-
son, the Secretary to the IFAC SMP Com-
mittee will be working closely with the
Chairperson, Ms Sylvie Voghel to adjust
the above budget to accommodate this re-
quest. The Committee will be posted on
further developments in this area.

Input to IAASB
The meeting endorsed a standardised

format of commenting on the new IAASB
exposure drafts in the future. This will en-
sure a rapid turnaround time of the SMP
Committee when dealing with the IAASB.

In addition, the SMP Committee will con-
tinue to press for a SMP representative on
future IAASB project task forces. In view
of the hectic IAASB schedule next year, vol-
unteers for the rapid response team have

duction of ISA Guide using the expertise
from the Canadian Institute of Chartered
Accountants (CICA). This guide is ex-
pected to be launched in July 2007.

Quality assurance Guide and
Practice management Guide

The SMP Committee requested the
Chairperson and Paul Thompson to pro-
ceed in identifying guidance materials that
can be tailored for the use of the SMPs and
suggested that the proposal paper is to be
tabled at the next meeting for further con-
sideration. For the practice management
guide, Paul will be working very closely
with Giancarlo Attolini from Italy whereas
for the quality assurance guide, Paul will
be working with Ben Scicluna of Malta.

IFAC Knowledge Net
The representative from Israel, Alex

Hilman briefed the Committee members
on the status of the project. It is expected
that the second phase of the Knowledge
Net to serve the information needs of the
SMPs will now be launched in early 2007.

International Collaborations and
Future Meetings

The IFAC Management has requested
that the next SMP Forum should be held
in the African continent. However, there
are no volunteers to date. More update is
expected at the next meeting in October
2006.

The South Asean Federation of Accoun-
tants is organising their National Confer-
ence in Chennai in January 2007. The SMP
Committee has been invited to participate.

The next meeting which was earlier
scheduled to be held in Tel Aviv has since
been relocated to Rome due to the uncer-
tain situation in the Middle East. The date
of the meeting is now scheduled from the
8-10 October 2006.

been sought.
There was also a focus discussion of

whether an audit is an audit. Based on the
outcome of the forum, this appeared to be
the position of the majority. However, there
is certain ground to continue to track the
development within IAASB in terms of the
drafting of new standards, going forward.
At present, the SMP Committee’s involve-
ment will be through the various rapid re-
sponse teams dealing with new releases by
the IAASB.

SME Financial Reporting
A significant amount of work will follow

upon the issuance of an exposure draft on
the new IFRS SME standards, expected
sometime in October this year. Robin
Jarvis has been given the task of monitor-
ing this exposure draft, as he is very in-
volved in the development of the SME stan-
dards from the beginning. However, the
SMP Committee is of the view that a need
for any micro entity reporting standards
at this stage is not apparent. The Commit-
tee will wait until after the compilation of
the comments on the up-coming SME stan-
dards by the end of the year to gauge such
needs.

Support of SMPs to the SMEs
The SMP Committee had deliberated

that information from the market should
be obtained to gauge whether there is a
need for services other than audit such as
compilation or review engagement. There
was also a suggestion that a booklet be pre-
pared by IFAC to brief the consumer on
the availability of such alternative services.
However, a number of bodies such as the
Hong Kong Institute of Certified Public Ac-
countants (HKICPA) are of the view that
any generic documents from IFAC will not
do justice to the consumers. Hence, it was
decided that individual bodies/countries
could consider issuing such a booklet in-
stead of the publication coming from IFAC.
It is felt that the individual bodies will un-
derstand their market better and be able
to respond to the needs of the market more
nimbly than what IFAC would be able to
do.

ISA Guide
The IFAC Board had approved the pro-

AT
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ACCA Careers 2006 —
a one-stop career centre!

ACCA proudly held the
first ever ACCA Careers
2006 , a career fair
organised for ACCA
members and students.
Apart from presenting
various employment op-
portunities, ACCA Ca-
reers 2006 of fered
ACCA members and
students the option to
explore exciting career

prospects and interact with prominent
employers in Malaysia.

The event was held on 8 July 2006 in
Kuala Lumpur. Abdul Rahim Abdul
Hamid, President of the Malaysian Insti-
tute of Accountants (MIA) officiated the
event.

The ACCA Careers 2006 gathered par-
ticipation from employers across varied
sectors that not only showcased high-fly-
ing careers offered in the fast-growing
fields of accounting and finance, but also
demonstrated a broad range of career op-
portunities in their workplaces.

“A Recent ACCA global survey shows
that over 91 per cent of ACCA students
and 77 per cent of members expressed a

desire for more services on career and job vacan-
cies. Not because they are having difficulties in get-
ting a job but to ‘test the market’ and explore alter-
native career prospects.”

“Responding to this, ACCA Malaysia has taken
the initiative to organise ACCA Careers 2006 to pro-
vide a dynamic network platform for employees and
employers alike. ACCA members and students will
have the chance to demonstrate that they are the
‘preferred employees’ who are relevant and employ-
able while employers will have the viability to hire
quality candidates,” says Tay Kay Luan, Country
Head of ACCA Malaysia.

ACCA Careers 2006 also provided a one-stop cen-
tre for Members’ Professional Development,
where ACCA members were able to obtain the lat-
est updates on Continuing Professional Develop-
ment (CPD) requirements and developments, ser-
vices and benefits.

The event also presented students and members
with the opportunity to participate and engage in a
variety of activities organised in conjunction with
ACCA Careers 2006. These included career talks and
presentations by selected employers, workshops
and seminars on CPD requirements, membership
consultation and services, on the spot interviews,
personality assessments, contests, lucky draws and
many more.

The event generated overwhelming response
from not only ACCA members and students but the
public as well, and attracted more than 2,300 par-
ticipants.

Association of Chartered Certified Accountants ▼

AT

AT

C O L U M N S  news from professional bodies

ACCA staff attending to enquiries on ACCA
professional qualifications

MIA President, Abdul Rahim
Abdul Hamid officiating the event
while the ACCA Malaysia Advisory
Committee (MAC) President, Dato’
Khalid Ahmad looks on

ACCA Courtesy visit to MIA
An ACCA delegation comprising of Allen Blewitt,
CEO of ACCA, Tay Kay Luan, Country Head of

ACCA Malaysia and Janice Wong, Manager of Pro-
fessional Development and Engagement paid a visit
to MIA on 14 July 2006.

The ACCA entourage had a discussion with rep-
resentatives of MIA comprising its President, Abdul
Rahim Abdul Hamid, Dato’ Khalid Ahmad, Dato’

Raymond Liew, Beh Tok Koay, Paul Chan and Mohd
Sarif Ibrahim.

Issues raised included ACCA’s progress and up-
dates, and how to improve operations on database

updates of members who
are working abroad. Is-
sues concerning export-
ing human capital were
also discussed, since
ACCA members are
recognised in 170 coun-
tries. This could contrib-
ute to the economic
growth of the country.

Concer ns over the
shrinking of the audit industry were also raised.
Other issues discussed involved unemployment of
graduates and work permits to allow foreign stu-
dents to take up the ACCA course in the country.

Overall, the meeting produced positive feedback
and proved to be a valuable session.

From left … Dato’
Raymond Liew, Beh
Tok Koay, Tay Kay
Luan, Allen
Blewitt,Abdul Rahim
Abdul Hamid, Paul
Chan, Mohd Sarif
Ibrahim and Dato’
Khalid Ahmad
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news from professional bodies

CIMA launches online tuition
portal in Malaysia
As part of its strategy to help students to prepare for
the final level of the professional exams, CIMA launched
an online tuition portal called “CIMA Direct” in Kuala
Lumpur on 22 June 2006. About 100 CIMA corporate
guests, representatives from the colleges and universi-
ties as well as CIMA students attended the launch. A
similar launch was held in Penang on 23 June 2006.

In a first for Malaysia, CIMA Direct is being pioneered
here to give CIMA students a unique opportunity to
study “online” with guidance from tutors from the UK.

At the launch, Robert Jelly, CIMA Director of Edu-
cation, said, “CIMA Direct is one of the exciting new
products that we are launching to help our students
prepare for the CIMA exams. We are piloting this for
the Strategic level exam papers and will look into the
feasibility of extending this to cover other subjects.
CIMA Direct will supplement the face to face tuition
provided by local colleges and universities.”

In commenting on the CIMA Professional Manage-
ment Accounting qualification, Michael Eow, President
of CIMA Malaysia Division, said in his Welcome Address,
“CIMA is committed to ensure that our students are well
prepared to meet the needs of employers. In fact, the
syllabus of the current CIMA professional exams was
revamped about two years ago, after extensive worldwide
consultation with employers, members and students in
both public and private enterprises. Our unique blend of
academic training and practical experience will therefore
continue to provide employers with what they want -

Chartered Management Accountants who have the lead-
ing edge skills to drive business growth.”

Students can use CIMA Direct to prepare for the three
Strategic level papers:
� P3 Management Ac-

counting Risk and Con-
trol Strategy

� P6 Management Ac-
counting Business
Strategy

� P9 Management Ac-
counting Financial
Strategy
For each subject, stu-

dents will be provided with hard copies of the CIMA
Study System. They will have access to a selection of
online learning material, and an online tutor who will
respond to their questions, mark assignments and
mock exams and give detailed and constructive feed-
back. A Study Planner will guide students in planning
their study schedule and encourage them to be disci-
plined in their studies.

Under CIMA Direct, students will also have ac-
cess to a new product called MindPlanningTM at
CIMA. This is an innovative online programme de-
signed to improve students’ exam techniques such
as understanding the exact question requirements
and structuring good answers. Both of these are
fundamental to success in the CIMA exams.

For more information on CIMA Direct, please call
03-7803 5531/36 or email, Tam Kam Peng, Head of
Learning Partnership at tam.kampeng@cimaglobal.com
or Karen Yeap, Student Ser vices Manager at
karen.yeap@cimaglobal.com. AT

“CIMA Direct is one of

the exciting new

products that we are

launching to help our

students prepare for

the CIMA exams. ”
Robert Jelly, Director of
Education, CIMA

Chartered Institute of Management Accountants ▼

Students getting an on-
line view of CIMA Direct

CEO Luncheon Talk on
Enterprise Governance
At the inaugural CEO Luncheon Talk jointly organised
by CIMA Malaysia Division and leading business
magazine, Malaysian Business, a select group of cor-
porate leaders from the industry paid rapt attention to
a presentation on Enterprise Governance. The guest
speaker was Professor Roland Kaye FCMA, Past Presi-
dent of CIMA and Professor of Management Account-
ing at the University of East Anglia, UK. His talk was
entitled Enterprise Governance — Getting the Balance
Right for Business Success.

In his welcome speech, Y C Lee FCMA, Immediate
Past President of CIMA Malaysia Division said, “In
Malaysia the concept of Enterprise Governance is rather
new. Good corporate governance by itself does not nec-
essarily lead to good business performance. Therefore
a good balance between conformance and performance
is necessary and this is the heart of the Enterprise Gov-
ernance concept”.  Charles Raj, Malaysian Business Edi-
tor, also welcomed the corporate leaders to the talk. He
said, “The topic today is very relevant for businesses to
stay ahead. The Malaysian Business Corporate Gover-
nance Award took into account good enterprise gover-

nance as much as good
corporate governance.”

Professor Roland Kaye
FCMA said that while finan-
cial scandals are not the
primary cause of loss of
credibility, they are symp-
toms of deeper problems
such as the failure of busi-
ness, which leads to the fail-
ure of governance, which, ultimately, leads to the failure
of reporting. He said that the reason this happens is be-
cause companies and management fail to understand that
there is a limit to the business model they had.

He added, “Enterprise Governance is concerned
with the balance between corporate governance
(compliance) and the performance management of
an organisation. Good governance can prevent fail-
ure, but it does not guarantee success.” He cited a
publication by the International Federation of Accoun-
tants (IFAC) and CIMA. The study showcased 27 case
studies, which looked at successes and failures in
companies. He pointed out that companies that were
successful had succession planning in place and
strong ethics among the top management. AT

Professor Roland Kaye
(centre) flanked by (from
left) Chan Siew Lian,
Head of CIMA’s PR and
Information; Charles
Raj; Yeo Tek Ling,
Council Member of
CIMA; Sopiah Suid,
Divisional Director of
CIMA; Zaini
Zainuddin, Senior
General Manager of
Berita Publishing Sdn
Bhd and Ross
Kamaruddin, Head of
CIMA’s Business
Development
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Malaysia Fares Relatively Well
in Awareness of Corporate
Social Responsibility
Thirty seven per cent of Malaysian businesses are
socially responsible, according to a survey con-
ducted by CPA Australia.

This puts Malaysia slightly behind Singapore
where 45 per cent of firms support Corporate So-
cial Responsibility (CSR) and Hong Kong with 27
per cent.

Awareness of CSR among small and medium en-
terprises was disappointingly low in all three mar-
kets with Singapore being slightly ahead at 24 per
cent against Malaysia’s 16 per cent. Hong Kong
trailed at nine per cent.

However, all three markets agreed that corporate

governance is an essential component of CSR.
The CPA Australia survey was aimed at under-

standing CSR trends of similar sized & style markets
of Hong Kong, Malaysia and Singapore. It captured
the views of 351 qualified accountants and associates.

Malaysia, was ahead in company reporting where
32 per cent of companies prepared a separate set of
reports outlining their CSR initiatives against
Singapore’s 28 per cent and Hong Kong’s 25 per
cent. On ‘Triple Bottom Line Reporting’ disclosure
guidelines on environmental, social and financial
reporting, Malaysia was once again ahead at 39 per
cent while Singapore and Hong Kong registered 31
per cent and 26 per cent respectively.

Companies that embrace CSR will enjoy the long-
term benefits of being socially conscious as well as
consolidating their leadership positions, CPA Aus-
tralia said in a statement. AT

CPA Australia ▼

Clean Sweep by CPA Australia
at Joint Treasure Hunt with the
ICAA

CPA Australia bagged all six prizes at its inaugural
joint Treasure Hunt with the Institute of Chartered

Accountants Australia
(ICAA) held on a beauti-
ful Sunday morning on
13 August 2006. Thirty
teams took part in the
Klang Valley Treasure
Hunt with 22 teams from
CPA Australia and eight
from the ICAA.

A one-minute pre-flag-
off challenge to identify
five Australian land-
marks and the states
they were located in set AT

the tone for the two Australian bodies. CPA Austra-
lia Council Member, Christina Foo was given the
honour to flag-off the teams bright and early at the
Regalia Carpark in Subang Jaya.

With 30 questions of medium difficulty, five high
difficulty, four treasures to seek, five road safety
questions to answer and a pre flag-off test of knowl-
edge, the hunt was challenging. The various expres-
sions of team members deep in concentration at
every location were cleverly captured on film by the
clerk of course and presented on a slide show at the
answer presentation. This added to the excitement
at the finish point at Palm Garden IOI Resort,
Putrajaya. Who wouldn’t look perplexed with a ques-
tion like, ‘Rowdy insanity at a junction’. Go figure!

It was a closely fought hunt with a mere five points
separating the six winning teams with the top two
teams tying at 123 points out of a maximum 130
points. Team 26, Chin Chai Bang was judged the
winner on fastest time in. Considering the difficulty
rating of seven over 10 for first timers, most of the
participants performed very well with over 18 teams
scoring over 100 points.

Up for grabs were cash prizes of RM2000, RM1000
and RM500 while the remaining three prizes com-
prised RM300 Parkson vouchers sponsored by
Bloomingdale Advertising, RM250 high-tea vouch-
ers courtesy of Renaissance Hotel and a RM100 din-
ing voucher courtesy of Le Meridian Hotel. Clark
Hatch sponsored 12 bags and 12 water bottles.

It was a show of solidarity between the two Austra-
lian bodies as Margaret Chin, President of CPA Aus-
tralia Malaysia Division and Peter Lim, President of
ICAA jointly presented the prizes to the winners.

The teams at the
starting point

The winning team ‘Chin Chai Bang’ with CPA
Australia Malaysia Division President, Margaret
Chin and ICAA President, Peter Lim
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IFAC Strengthens
International Code of Ethics
and Clarifies Guidance for
Network Firms
An important objective of the Interna-
tional Ethics Standards Board for Ac-
countants (IESBA), an independent stan-
dard-setting board within the Interna-
tional Federation of Accountants (IFAC),
is to provide auditors with clear guidance
on matters of independence. In keeping
with this commitment, the IESBA has
revised the Code of Ethics for Profes-
sional Accountants by updating the defi-
nition of a network firm. Network firms
are required to be independent of an au-
dit client of another firm within the net-
work.

“The revised definition focuses on how
networks operate and how they present
themselves to third parties,” states Rich-
ard George, IESBA Chair. “The public has
a right to expect that when firms are part
of a network the independence require-
ments apply to the other firms within the
network. This revision provides clear guid-
ance for firms and contains additional in-
formation on the application of the defini-
tion.”

The revised definition is consistent
with the definition in the European
Union’s Eighth Company Law Directive.
It would classify firms as network firms
if the firms belong to a larger structure
that is aimed at cooperation and is clearly
aimed at profit or cost sharing, or shares
common ownership, control or manage-
ment, common quality control policies
and procedures, common business strat-
egy, the use of a common brand-name or
a significant par t of professional re-
sources.

The revised definition is effective for
assurance reports dated on or after 31
December 2008.

The Code of Ethics for Professional Ac-
countants and the revision can be down-
loaded free-of-charge from the IFAC online
bookstore at www.ifac.org/store/Category.
tmpl?Category=Ethics.

The IESBA develops ethical standards
and guidance for use by professional ac-
countants. It encourages member bod-

ies to adopt high standards of ethics for
their members and promotes good ethi-
cal practices globally. The Public Inter-
est Oversight Board oversees the activi-
ties of the IESBA and, as one element
of that oversight, establishes the crite-
ria for its due process and working pro-
cedures.

IFAC Publishes Collection
of Award-Winning Articles
on Finance and Manage-
ment Accounting Topics
The Professional Accountants in Business
(PAIB) Committee of the International
Federation of Accountants (IFAC) has re-
leased its 2006 Articles of Merit, a collec-
tion of award-winning international ar-
ticles on topics such as performance mea-
surement, sustainability and corporate
social responsibility, and the changing
roles of accounting and finance profes-
sionals. This collection includes 10 previ-
ously published articles that were se-
lected by the PAIB Committee as part of
its annual Articles of Merit Award Pro-
gram for Distinguished Contribution to
Management Accounting.

The winning article for 2006 is “Perfor-
mance Measures in Supply Chains” by Kim
Langfield-Smith and David Smith, which
was first published in CPA Australia’s Aus-
tralian Accounting Review. The article ex-
amines the benefits and challenges of sup-
ply chain management.

Other articles of outstanding merit were
first published in the American Institute of
Certified Public Accountants’ Journal of
Accountancy; the Chartered Institute of
Management Accountants’ (UK) Financial
Management; CMA Canada’s CMA Man-
agement, CPA Australia’s Australian Ac-
counting Review; the Institute of Chartered
Accountants in England and Wales’ Perfor-
mance Measurement, Finance & Manage-
ment Special Report; and the Institute of
Management Accountants’ (US) Strategic
Finance.

The 2006 Articles of Merit, together with
past issues, may be downloaded free-of-
charge from the IFAC online bookstore:
www.ifac.org/store.

New guidelines for national
auditing standard setters
from IAASB
At it’s meeting in Brussels, Belgium in July
2006, the International Auditing and Assur-
ance Standards Board (IAASB) approved
new guidance for national auditing stan-
dard setters that adopt its International
Standards with limited modifications.
While it is not intended to be a definitive
statement on convergence, the document
provides guidance on the extent to which
modifications to adopted International
Standards are permitted, while still allow-
ing the national standard setter to assert
that the national standards conform to the
International Standards. The guide can be
downloaded from the IAASB website at
w w w. i f a c . o r g / I A A S B / d o w n l o a d s /
Modification_Policy_Position.pdf. (It is also
posted to the MemberNet.) Where national
auditing standard setting is not under the
control of an IFAC member body, the mem-
ber body is requested to bring the guid-
ance to the attention of the national stan-
dard setter.

New Paper on Ethics
Education Published by
IFAC’s International
Accounting Education
Standards Board
Recognising that high quality ethics educa-
tion and training are the foundations upon
which the accountancy profession is built, the
International Accounting Education Stan-
dards Board (IAESB), an independent stan-
dard-setting board within the International
Federation of Accountants (IFAC), has re-
leased a new information paper entitled Ap-
proaches to the Development and Maintenance
of Professional Values, Ethics and Attitudes in
Accounting Education Programmes.

“The paper is the result of a wide-rang-
ing research project into ethics education
in the worldwide accountancy profession.
It is designed to stimulate discussion and
debate on the subject of ethics education,”
states IAESB Chairman, Henry Saville.
“The paper, and the findings of the inde-

AT

AT

AT

(continued on page 56)
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The Institute is pleased to inform you that the 2006 Bound Volume
of International Financial Reporting Standards (IFRS) is now
available for sale on a confirmed basis subject to stock availability.

The 2006 IFRS Bound Volume provides the complete consoli-
dated text of the latest version of International Financial Report-
ing Standards (IFRSs), including International Accounting Stan-
dards (IASs), IFRIC and SIC Interpretations and IASB-issued sup-
porting documents — application guidance, illustrative examples,
implementation guidance, basis for conclusions and dissenting
opinions — approved at 1 January 2006. The main changes in
this 2006 edition of the Bound Volume are the inclusion of:

� the revised Constitution, approved by the Trustees in June 2005;

� a new standard — IFRS 7 — Financial Instruments: Disclosures;

� Amendments to IAS 1 — Capital Disclosures;

� Amendments to IAS 39 — Financial Instruments: Recogni-
tion and Measurement — Cash Flow Hedge Accounting of
Forecast Intragroup Transactions; The Fair Value Option and
Financial Guarantee Contracts;

� IFRS 4 — Insurance Contracts revised Implementation Guidance;

� Amendments to IAS 21 — Net Investment in a Foreign Operation;

� three new Interpretations — IFRICs 6, 7 and 8;

� amendments to other IFRSs resulting from these pronounce-
ments; together with editorial corrections.

2006 International Financial Reporting
Standards (IFRS) Bound Volume

RETAIL PRICE £60.00

Promotional Price

MIA Members RM190.00 per copy
Non MIA Members RM250.00 per copy

Name (Mr/Mrs/Ms):

MIA Membership No.:

Designation:

Company:

Address:

Postcode:

Tel:                             Fax:                            e-mail:

        To be collected at MIA Office — KL

Additional postage and handling charges:

        Poslaju service (RM16.00 per book)

        Courier to Peninsular Malaysia (RM14.00 per book)

        Courier to East Malaysia (RM27.00 per book)

ORDER FORM

MALAYSIAN INSTITUTE OF ACCOUNTANTS
Dewan Akauntan, 2 Jalan Tun Sambanthan 3, Brickfields, 50470 Kuala Lumpur, Malaysia
Tel: 603-2279 9200, Fax: 603-2279 9386, e-mail: promotion@mia.org.my,  www.mia.org.my

For enquiries, please contact: Development & Promotions

Total Payable : RM

* Cheques in RM should be crossed and made payable to
Malaysian Institute of Accountants

I/We would like to order                  copies of the 2006 Bound Volume of International Financial Reporting Standards (IFRSs)

A C C O U N T A N T S  :  M A N A G E R S  O F  VA L U EA C C O U N T A N T S  :  M A N A G E R S  O F  VA L U E

19671967

Payment by Credit Card (for purchase above RM100)

I authorise payment of RM                     Visa       Master
(tick whichever applicable)

Card No:

Name of cardholder:

Card Expiry Date :

Signature of cardholder Date:
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Non-Audit Firms
FROM 1-31 JULY 2006

New Registration
 NON-AUDIT FIRM NF NO.

JOHOR DARUL TAKZIM

CKC & Associates 0803
27 (1st Floor), Jln Syed Abdul Hamid Sagaff
86000 Kluang
Tel: 07-773 9933   Fax: 07-771 9933
e-mail: ckcassoc@streamyx.com

TSK & Associates                                0798
3 Jalan Perkasa 15/2
Taman Ungku Tun Aminah, 81300 Johor Bahru
Tel: 07-557 6785   Fax: 07-557 6785
e-mail: ttjb@pd.jaring.my

NEGERI SEMBILAN DARUL KHUSUS

Ky Pang & Partners 0807
PT 5740 (1st Flr), Jln TS 2/1E
Taman Semarak 2, 71800 Nilai
Tel: 012-593 3133   e-mail: k_y_pang@yahoo.com

M E M B E R S ’  U P D A T E

pendent research team, will be of interest
and benefit to IFAC member bodies, re-
gional accountancy organisations, account-
ing educators, and others seeking to imple-
ment ethics education programmes for pro-
fessional accountants.”

Between June 2004 and September 2005,
a team of researchers, led by Professor
Philomena Leung from Deakin University,
Australia, conducted an extensive literature
review, two online surveys of IFAC member
bodies and other stakeholders in ethics edu-
cation, and interviews and focus group dis-
cussions with 113 individuals internationally
to form the basis of their research findings.

As a result of their findings, the research-
ers propose the adoption of a flexible Eth-
ics Education Framework designed to as-
sist current and prospective IFAC member
bodies with developing and maintaining
programmes of education and develop-
ment on professional values, ethics and
attitudes at both the pre and post-qualify-
ing stages. The Framework emphasises
the development of ethics knowledge and
ethical sensitivity at an early stage in pre-
qualification education, before enabling
students and professional accountants to
demonstrate their ethical judgement and
decision-making skills. It also reinforces
the need for accountants to make an ongo-
ing commitment to ethical behavior.

The document will serve as the basis for
the development of an International Edu-
cation Practice Statement on this topic that
will assist and support IFAC member bod-
ies in carrying out their responsibilities to
ensure that candidates for membership in
an IFAC member body are equipped with
the appropriate professional values, ethics
and attitudes to function as professional
accountants, as required by International
Education Standard 4. In addition, an Eth-
ics Education Toolkit including sample
course outlines, teaching notes, case stud-
ies, video clips of ethical dilemmas, and a
database of ethics education resource ma-
terials, is under development and will be
available for release in September.

The information paper, Approaches to the Devel-
opment and Maintenance of Professional Values,
Ethics and Attitudes in Accounting Education
Programmes, can be downloaded free-of-charge
from the IFAC online bookstore at www.ifac.org/
store.

AT

AICPA, AAA and IAASB
Launch Research Project
to Better Understand
Users’ Perceptions of the
Auditor’s Report on
Financial Statements
The American Institute of Certified Public Ac-
countants (AICPA), the American Accounting
Association (AAA), and the International Au-
diting and Assurance Standards Board
(IAASB) have joined forces to launch a re-
search initiative that will provide a better un-
derstanding of users’ perceptions of the finan-
cial statement audit and the auditor’s report.
The research is intended to independently
examine the perceptions of users of financial
statements in countries around the world.

A “Request for Proposal” is being issued
this week, soliciting academic research to
identify and provide information about
such perceptions.

The AICPA’s Auditing Standards Board
(ASB) has a current project to consider
whether the auditor’s report should be re-
vised. The IAASB recently completed a
project in this regard. The new research
findings will provide important information
that can be used as a basis for any future
revisions to the auditor’s report.

“Anecdotal evidence points to financial
statement users not consistently understand-
ing communications in an unqualified
auditor’s report, but there’s little rigorous evi-
dence to support the anecdotal observations,”
points out Douglas F. Prawitt, Chair of the
ASB’s Audit Report Research Task Force and
Glen Ardis Professor of Accountancy at
Brigham Young University. “This project
should provide the required information, as
well as anchor any effective modifications
necessary to clarify the communication of in-
formation to financial statement users.”

Mark Beasley, President of the AAA Au-
diting Section and a professor at North
Carolina State University, explains, “We are
thinking globally with this project. The plan
is for the ASB to select one or more propos-
als to examine US perceptions and the
IAASB to select one or more proposals to
examine perceptions internationally. We
envision that, once the selected projects are
completed, the ASB and IAASB will fund

additional research to identify and explore
ways in which the auditor’s reports might
be revised to communicate more clearly and
to address identified user misperceptions.”

IAASB Technical Director, Jim Sylph
emphasises the public interest benefit of the
project: “The interests of all stakeholders
will be better served if any gaps between
users’ understanding and the intended
meaning of the auditor’s report, including
the level of assurance that can reasonably
be derived from a financial statement audit,
can be identified and addressed.”

Research proposals must be submitted
by 2 October 2006 to Sharon Walker, Tech-
nical Manager, Audit and Attest Standards,
AICPA, 1211 Avenue of the Americas, New
York, NY 10036-8775. The “Request for
Proposal” may be downloaded from the
IAASB home page at www.iaasb.org.

The ASB and IAASB will fund between
US$10,000 and $20,000 for each project. Re-
searchers are required to submit a sum-
mary of results to the ASB and IAASB by
1 October 2007, with a more detailed re-
port to be provided to the Boards by 7 Janu-
ary 2008. The summary should be tailored
toward practitioners, rather than readers
of an academic journal. Researchers will
have the right to publish the research, so
long as the Boards are given appropriate
credit for research support provided. AT

IFAC News

(continued from page 54)
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PERAK DARUL RIDZUAN

Mukundan Management 0804
Room 406-A, 4th Flr, Bgn Perak Kaying
114, Jln Sultan Yussuf, 30000 Ipoh

Tel: 05-254 5014   Fax: 05-254 5014

SABAH

K.K. Ho & Associates 0809
1st Floor, No. 26, Jalan Dewangsa
Inanam, 88450 Kota Kinabalu
Tel: 013-856 8038
e-mail: jameshokhik@hotmail.com

YH Business Services                        0810
C/O Tan & Associates, Suite A Lvl 3D
Wisma Fook Loi, 38, Jln Yaya
88300 Kota Kinabalu
Tel: 012-837 1515   Fax: 088-238 107

SELANGOR DARUL EHSAN

KC Consultancy 0806
9, Jalan Puteri 6/15
Bandar Puteri Puchong, 47100 Puchong
Tel: 03-8060 1246   Fax: 03-3343 0018
e-mail: kcconsultancy@gmail.com

Nash & Co 0799
No. 51B, Tingkat 2, Jln PU 7/4
Pusat Bandar Puchong Utama
47100 Puchong
Tel: 03-8060 4161   Fax: 03-8068 4161
e-mail: nash0799@yahoo.com

RMD Corporate Services 0805
13C, 3rd Flr, Blk 1, Worldwide Buss.
Park, Jln Tinju 13/50, Sect. 13
40675 Shah Alam
Tel: 03-5513 7502   Fax: 03-5513 7512
e-mail: syidi@hicorp.com.my
www.hicorp.com.my

Tang Management Services 0800
32, Jalan USJ 3A/5
47610 Subang Jaya
Tel: 03-5637 5979   Fax: 03-5638 5837
e-mail: emkay168@tm.net.my

WILAYAH PERSEKUTUAN

Aaron & Associates 0808
Unit 2-2-1,Diamond Square Buss. Ctr
Jln 4/50, Off Jln Gombak
53000 Kuala Lumpur
Tel: 03-4021 4388   Fax: 03-4022 8313
e-mail: aan_associates@yahoo.com

BW Taxation Services 0802
1B Jln Pandan Indah 4/6
Cheras, 55100 Kuala Lumpur
Tel: 03-4294 3085   Fax: 03-4294 3086

Lipson & Co 0801
Suite 309 & 310 3rd Flr, Kwang
Tung Assoc Bldg, 44 Jln Pudu
55100 Kuala Lumpur
Tel: 03-2078 8200   Fax: 03-2070 5625

List of New Books
Available in the MIA Resource Centre
ACCOUNTING
Financial Accounting for Specialised Industries
(Production-based industries), Engku Ismail Engku
Ali et.al., Petaling Jaya, Prentice Hall, 2006.

Call No.: 657.8 FIN

Financial Accounting for Specialised Industries
(Service-based industries), Engku Ismail Engku
Ali, Petaling Jaya, Prentice Hall, 2006.

Call No.: 657.8 ISM

BUSINESS LAW
Business Law in Malaysia, Abdul Majid bin Nabi
Baksh and Krishnan Arjunan, Kelana Jaya: Ma-
layan Law Journal, 2005.

Call No.: 346.595065 ABD

CASH MANAGEMENT
Financial intelligence: A Manager’s Guide to
Knowing What the Numbers Really Mean, Karen
Berman and Joe Knight with John Case, Bos-
ton: Harvard Business School Publishing, 2006.

Call No.: 658.1511 BER

COMPANY LAW
Chan & Koh on Malaysian Company Law: Prin-
ciples and Practice, 2nd ed., Ben Chan Chong
Choon, Philip Koh Tong Ngee and Peter SW
Ling, Petaling Jaya: Sweet & Maxwell, 2006.

Call No.: 340 CHA

Walter Woon on Company Law, 3rd ed., edited by
Tan Cheng Han, Petaling Jaya: Sweet & Max-
well, 2005.

Call No.: 346.5950660264 WOO

CORPORATE GOVERNANCE
Corporate Governance, Business Ethics and the
CFO: A Research report prepared by CFO Asia
in collaboration with ACCA, Kuala Lumpur:
ACCA; CFO Asia, 2006.

Call No.: 658.408 COR

HUMAN RESOURCE
Magic Numbers for Human Resource Manage-
ment: Basic Measures to Achieve Better Results,
Hugh Bucknall and Zheng Wei, Singapore: John
Wiley & Sons, 2006.

Call No.: 658.3 BUC

Strategic HR: Invent and Innovate, Alex Yong,
Kuala Lumpur: Genuine Circuit Sdn Bhd, 2005.

Call No.: 658.3 YON

MANAGEMENT
Pricing on Purpose: Creating and Capturing
Value, Ronald J. Baker, New Jersey: John Wiley
& Sons, 2006.

Call No.: 332.6322 KAY

The Boston Consulting Group on Strategy: Clas-
sic Concepts and New Perspectives, 2nd ed., ed-
ited by Carl W. Stern and Michael S. Deimler,
New Jersey: John Wiley & Sons, 2006.

Call No.: 658.4 BOS

PUBLIC SECTOR
Public Sector Accounting: Malaysian Context,  2nd

ed., Fatimah Abd Rauf et.al., Petaling Jaya:
Prentice Hall, 2003.

Call No.: 657.835009595 PUB

TAXATION

Advanced Malaysian Taxation, 8th ed., Choong
Kwai Fatt, Kuala Lumpur: Infoworld, 2006.

100 Ways to Save Tax in Malaysia for Small
Businesses, Richard Thornton, Petaling Jaya:
Sweet & Maxwell, 2006

Call No.: 336.207 THO

100 Ways to Save Tax in Malaysia for Individu-
als, Richard Thornton, Petaling Jaya: Sweet &
Maxwell, 2006.

Call No.: 336.24 THO

Note:
� Book loans are available for MIA members only
� Each member can borrow up to two books at

a time for a duration of two weeks
� Members are requested to fill in the Book

Loan Membership Form and will be issued a
Loan Card.

� Loan Cards are not transferable
� Members are required to pay a deposit of

RM100.00 for the Book Loan Service, which
is refundable only after one year from the date
of registration and upon request for termina-
tion of the service.

Audit Firms
FROM 1-31 JULY 2006

New Registration
 AUDIT FIRM AF NO.

MELAKA

Choo & Associates 001863
508-A, Tmn Melaka Raya, 75000 Melaka
Tel: 06-282 2035, e-mail: choocb@tm.net.my

SELANGOR DARUL EHSAN

WFL & Associates 001868
12M, Jalan SS21/58, Damansara Utama
47400 Petaling Jaya
Tel: 03-7725 8332   Fax: 03-7725 8330
e-mail: flwong1@pd.jaring.my

WILAYAH PERSEKUTUAN

THY Associates 001859
7-3 Block O, Jln Selingsing 3
Taman Sri Kuching, 51200 Kuala Lumpur
Tel: 03-6257 0108   Fax: 03-6257 0157

Ceased Operation
SELANGOR DARUL EHSAN

F L Wong & Co 1085
42B, Jalan SS 21/39, Damansara Utama
47400 Petaling Jaya

members’ update
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… Counting on Humour

AT

Minister and Stockbroker
A minister dies and is waiting in line at
the Pearly Gates. Ahead of him is a guy
who’s dressed in sunglasses, a loud shirt,
leather jacket, and jeans.

Saint Peter addresses this guy, “Who are
you, so that I may know whether or not to admit

you to the Kingdom of Heaven?” The guy replies,
“I’m Joe Cohen, stockbroker, of Noo Yawk City.”
Saint Peter consults his list. He smiles and says

to the stockbroker, “Take this silken robe and golden
staff and enter the Kingdom of Heaven.”

The stockbroker goes into Heaven with his robe
and staff, and it’s the minister’s turn. He stands
erect and booms out, “I am Joseph Snow, pastor of
Saint Mary’s for the last forty-three years.”

Saint Peter consults his list. He says to the minis-
ter, “Take this cotton robe and wooden staff and enter
the Kingdom of Heaven.” “Just a minute,” says the
minister. “That man was a stockbroker — he gets a
silken robe and golden staff but I, a minister, only get a
cotton robe and wooden staff? How can this be?”

“Up here, we work by results,” says Saint Peter. “While
you preached, people slept; his clients, they prayed.”

How to Interpret a Job Ad
� “Entry-Level Position”: You’ll be making under $6 an hour.
� “Entry-Level Position in an Up-and-Coming Company”: You’re paid
under $6 an hour; we’ll be bankrupt in a year.
� “An Up-and-Coming Software Company”: There’s no chance in hell
we’ll be the next Microsoft.
� “Profit-Sharing Plan”: Once it’s shared among the brass, you get
what’s left.
� “Competitive Salary”: We remain competitive by paying less than
our competitors.
� “Join our Fast-Paced Company”: We have no time to train you. (and/
or) Please introduce yourself to your co-workers.
� “Nationally Recognised Leader”: Inc. Magazine mentioned us in an
article a few years ago.
� “Immediate Opening”: The person who had this job gave notice a
month ago. We’re just now running the ad.
� “Sales Position Requiring Motivated Self-Starter”: We’re can’t supply
you with leads. (and/or) There’s no base salary to speak of, (and/or)
You’ll wait 30 days for your first commission cheque.
� “Self-Motivated”: Don’t expect management to answer questions
� “We Offer Great Benefits”: After 90 days, you can join our HMO, which
has a $500 deductible and a $35 co-pay.

General Motors vs. Bill Gates
For all of us who feel only the deepest love and
affection for the way computers have enhanced
our lives, read on.

At a computer expo, Bill Gates reportedly com-
pared the computer industry with the auto indus-
try and stated, “If GM had kept up with technology
like the computer industry has, we would all be driv-
ing $25.00 cars that gave 1,000 miles to the gallon.”

In response to Bill’s comments, General Mo-
tors issued a press release stating: “If GM had
developed technology like Microsoft, we would all
be driving cars with the following characteristics”:

1. For no reason whatsoever, your car would
crash twice a day.

2. Every time they repainted the lines in the
road, you would have to buy a new car.

3. Occasionally your car would die on the free-
way for no reason. You would have to pull over
to the side of the road, close all of the win-
dows, shut off the car, restart it, and reopen
the windows before you could continue. For
some reason you would simply accept this.

4. Occasionally, executing a manoeuvre such as
a left turn would cause your car to shut down
and refuse to restart, in which case you would
have to reinstall the engine.

5. Macintosh would make a car that was pow-
ered by the sun, was reliable, five times as
fast and twice as easy to drive — but would
run on only five per cent of the roads.

6. The oil, water temperature, and alternator
warning lights would all be replaced by a single
“General Protection Fault” warning light.

7. The airbag system would ask “Are you sure?”
before deploying.

8. Occasionally, for no reason whatsoever, your
car would lock you out and refuse to let you
in until you simultaneously lifted the door
handle, turned the key, and grabbed hold of
the radio antenna.

9. Every time GM introduced a new car, car buy-
ers would have to learn to drive all over again
because none of the controls would operate
in the same manner as the old car.

10. You’d have to press the “Start” button to turn
the engine off.

1

2

3

4

5

6

7

8

9

10
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Kuala

Lumpur

and

Selangor

Alor Setar

Penang

Ipoh

Johor Bahru

Kuantan

Kota Bahru

K. Terengganu

Melaka

Seremban

Kuching

Sibu

Miri

  
TOWN      DATE         PLEASE TICK                                             

TITLE                                                  VENUE   CPE
  HOURS

Calendar of Professional Education Programmes
✔

11 Sep
14 Sept
18-19 Sept
18-19 Sept
18-19 Sept
19 Sept
20 Sep
21 Sep
21 Sep
20-22 Sept
22-Sep-06
25 Sept
26-28 Sept

28 Sept
9 Oct
9-10 October
10-11 Oct
12-13 Oct
31 Oct-1 Nov
10 Sept
9 Sept
14-15 Sept
20-21 Sept
28-29 Sept
9 Oct
10 Oct
16-17 Oct
18 Oct

19-20 Oct
8 Sept
12 Sept
19-Oct
15 Sept

18 Sept
20-21 Sept
27 Sept
28-29 Sept
4 Oct
9-10 Oct
16 Oct
18-20 Oct
9 Sept
12-13 Oct
11 Sept
10 Sept
15 Sept
11 Sept
14 Sept
11 Sept
13 Sept
26 Sept

6 Oct
12 Oct
16-17 Oct
14 Sept
12 Sept

Impairement of Assets
Avoiding Cheque Risks and Fraud
Effective Financial Planning and Control Techniques and Practices
Understanding and Compliance With FRS 112 — Income Taxes
Financial Reporting Standards and Salient Features
International Standards on Quality Control 1
Financial Instruments (FRS 132 and FRS 139)
Company Law and Practice
How to Build a Company Culture that Serves, Sizzles and Succeeds
Practical Accounting
Financial Instruments (FRS 132 and FRS 139)
Preparation and Presentation of Financial Statements
Negotiation Skills One

Security Threats: What the Management Should Know
Financial Instruments (FRS 132 and FRS 139)
Financial Reporting Standards and Salient Features
Applied Project Financing by Bankers
Accounting and Tax Implications of New/Revised Financial Reporting Standards
National Accountants Conference 2006
2007 Budget Proposals and Recent Developments
2007 Budget Proposals and Recent Developments
Riding  the Waves of Change —  Regional Conference 2006
Public Practice Programme
Audit Planning and Audit Completion
Small Claims Court and Collection of Rental in Arrears
Winding Up to Resolve Shareholders’ Dispute; Winding Up and Minority Oppression
Practical Auditing
Construction Contracts (FRS 111), Property Development Activities (FRS 201)
and Borrowing Costs (FRS 123)
Applied Project Financing by Bankers
2007 Budget Proposals and Recent Developments
International Standards on Quality Control 1
Financial Instruments (FRS 132 and FRS 139)
Construction Contracts (FRS 111), Property Development Activities (FRS 201)
   and Borrowing Costs (FRS 123)
2007 Budget Proposals and Recent Developments
Automating Tasks with Microsoft Excel
Comprehensive Planning For Real Property Gains Tax (RPGT)
Tax Appeal Procedures
Understanding and Preparing Cash Flow Statements (FRS 107)
Practical Auditing
Public Rulings by IRB
Practical Accounting
2007 Budget Proposals and Recent Developments
Audit Planning and Audit Completion
2007 Budget Proposals and Recent Developments
2007 Budget Proposals and Recent Developments
2007 Budget Proposals and Recent Developments
International Standards on Quality Control 1
2007 Budget Proposals and Recent Developments
2007 Budget Proposals and Recent Developments
Audit Documentation
Construction Contracts (FRS 111), Property Development Activities (FRS 201)
and Borrowing Costs (FRS 123)
Avoiding Cheque Risks and Fraud
Comprehensive Planning For Real Property Gains Tax (RPGT)
Public Practice Programme
2007 Budget Proposals and Recent Developments
2007 Budget Proposals and Recent Developments

PJ Hilton
Melia Hotel
Grand Plaza Parkroyal
PJ Hilton
Concorde Hotel
Concorde Hotel
Concorde Hotel
PJ Hilton
Mandarin Oriental
Melia Hotel
PJ Hilton
PJ Hilton
Awana Genting Highlands
and Golf Resort
KL Convention Centre
Sheraton Hotel
Concorde Hotel
PJ Hilton
PJ Hilton
KL Convention Centre
StarCity Hotel
Sheraton Hotel
Equatorial Hotel
Equatorial Hotel
Evergreen Laurel Hotel
Traders Hotel
Traders Hotel
Evergreen Laurel Hotel
Evergreen Laurel Hotel

Evergreen Laurel Hotel
Heritage Hotel Ipoh
Casuarina Hotel
Impiana Casuarina Hotel
Hyatt Regency

Hyatt Regency
MCSB Systems (JB) S/B
Mutiara Johor Bahru
Mutiara Johor Bahru
Hyatt Regency Hotel
Mutiara Johor Bahru
Mutiara Johor Bahru
Mutiara Johor Bahru
MS Garden
Hyatt Regency
Renaissance Hotel
Hotel Grand Continental
Renaissance Hotel
Allson Klana Resort
Adelphi Hotel
Holiday Inn Kuching
Crowne Plaza Riverside
Hilton Kuching

Holiday Inn Kuching
Hilton Kuching
Hilton Kuching
Tanahmas Hotel Sibu
Everly Hotel

8
8

16
16
16
2
8
8
8

—
8
8

32

8
8

16
16
16
16
4
4

16
16
16
8
8

16
8

16
4
2
8
8

4
16
8

16
8

16
8

—
4

16
4
4
4
2
4
4
8
8

8
8

16
4
4
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TOWN      DATE         PLEASE TICK                                             

TITLE                                                  VENUE   CPE
  HOURS

Calendar of Professional Education Programmes
✔

Yes! I would like to know more about the programmes ticked above.
Please send the information to:

Contact Person:

Organisation:

Address:

Tel:     Fax:

FOR FURTHER INFORMATION PLEASE MAIL, FAX OR E-MAIL TO:

Malaysian Institute of Accountants
Dewan Akauntan, 2 Jalan Tun Sambanthan 3
Brickfields, 50470 Kuala Lumpur
Tel: +603-2279 9200  Fax: +603-2273 5167
e-mail: cpe@mia.org.my
Homepage: www.mia.org.my

Malaysian Institute of Accountants
Institut Akauntan Malaysia
(Established under the Accountants Act, 1967)

Miri

Bintulu

Kota

Kinabalu

Sandakan

Labuan

Tawau

MAICSA COURSES

MCSB COURSES — September 2006

Kuala Lumpur

Kuala Lumpur

Kuala Lumpur

Kuala Lumpur

Kuala Lumpur

Kuala Lumpur

Penang

Kuala Lumpur

Kuala Lumpur

MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd
MCSB Systems (M) Bhd

8
8

16
16
8
8

16
16
16
16
8

16
8
8
8

16
24
8

16
16

8
16
8
8

8

8
16
8

ParkCity Hotel

ParkCity Everly Hotel
ParkCity Hotel
Hyatt Regency
Shangri-La Tanjung Aru
Shangri-La Tanjung Aru
Shangri-La Tanjung Aru

Shangri-La Tanjung Aru
Shangri-La Tanjung Aru
Hyatt Regency Hotel
Sabah Hotel, Sandakan
Sheraton Hotel, Labuan
Hotel Emas, Tawau

16

4
16
8
8
4
8

8
8

16
4
4
4

Debt Recovery: An Understanding of Litigation, Enforcement and
   Winding-up Procedures
2007 Budget Proposals and Recent Developments
Debt Recovery: An Understanding of Litigation, Enforcement and Winding-up Procedures
Corporate Performance Management
Audit Documentation
2007 Budget Proposals and Recent Developments
Construction Contracts (FRS 111), Property Development Activities (FRS 201)
   and Borrowing Costs (FRS 123)
Avoiding Cheque Risks and Fraud
Comprehensive Planning For Real Property Gains Tax (RPGT)
Public Practive Programme
2007 Budget Proposals and Recent Developments
2007 Budget Proposals and Recent Developments
2007 Budget Proposals and Recent Developments

16-17 Oct

13 Sept
19-20 Oct
7 Sept
11 Sept
18 Sept
25 Sept

5 Oct
11 Oct
17-18 Oct
14 Sep
19 Sept
15 Sept

1 Sept
1 Sept
4-5 Sept
6-7 Sept
8-Sept
11 Sept
11-12 Sept
12-13 Sep
13-14 Sept
18-19 Sept
20 Sept
20-21 Sept
21 Sept
22 Sept
22 Sept
25-26 Sept
25-27 Sept
28 Sept
28-29 Sept
28-29 Sept

1 Sept
6-7 Sept
11 Sept
16 Sept

10 Oct

12 Oct
8-9 Nov
13 Nov

Introduction to Networking
Introduction to Internet
Microsoft Word 2000 (Basic & Intermediate)
Microsoft Excel 2000 (Basic & Intermediate)
Microsoft PowerPoint 2000 (Basic & Intermediate)
Financial Analysis with Microsoft Excel
Microsoft Access 2000 (Basic & Intermediate)
Automating Tasks with Microsoft Excel
Expanding Ms Excel Functions
Microsoft Word 2000 (Advanced)
Protecting Your PC: The First Steps
Microsoft Excel 2000 (Advanced)
Windows Security
Applying Windows Security Technologies
Microsoft PowerPoint 2000 (Advanced)
Mastering Microsoft Excel Charts
Microsoft Access 2000 (Advanced)
Security Threats: What Senior Managers Should Know
Designing Web Pages with MS FrontPage
Microsoft Project 2000 (Basic & Intermediate)

Good Governance Guide
Corporate Directors Training Programme
MAICSA CSP Manual Series: Related Party Transactions
Update: MAICSA Series on ‘Directors & Corporate Officers Case
   Summaries’ — Part B: Other Officers & Shareholders
MAICSA CSP Manual Series: Mastering Meetings and Minutes and
   Developing Skills for Effective Company Secretarial Practice
Corporate Governance Induction and Good Governance Guide
Corporate Directors Training Programme
The Value of Ethics and Integrity in Business


