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n  RepoRTing by The AccounTAnTs TodAy ediToRiAl TeAm

GettinG ready
for mpers
A recent survey on the implementation of the Malaysian Private Entities 
Reporting Standard (MPERS) showed  lack of awareness and preparation for 
adoption. Stakeholders are urged to attend training and conduct gap  assessment 
to prepare for the upcoming implementation of MPERS in less than six months.

eFFeCTIve 1 January 2016, 
private entities1 in Malaysia will be 
required to prepare their financial 
statements based on the Malaysian 
Private Entities Reporting Standard 
(MPERS) (or, alternatively, based on 
the Malaysian Financial Reporting 
Standards (MFRS)). MPERS is 
based on the International Financial 
Reporting Standards (IFRS) for Small 
and Medium Entities (SMEs) with 

limited amendments made by the 
MASB. 

Currently, private entities apply 
the Private Entity Reporting Standards 
(PERS) which are based on the 
accounting standards issued by the 
International Accounting Standards 
Board (IASB) prior to 2006. PERS also 
contain local accounting standards 
developed by the MASB. 

In order to assess the potential 

1  As defined by MASB, a private entity 
is a private company, incorporated 
under the Companies Act 1965, that 
- is not itself required to prepare or 
lodge any financial statements under 
any law administered by the Securities 
Commission or Bank Negara 
Malaysia; and is not a subsidiary or 
associate of, or jointly controlled by, 
an entity which is required to prepare 
or lodge any financial statements 
under any law administered by the 
Securities Commission or Bank 
Negara Malaysia.

implementation issues that could arise 
following the adoption of MPERS, the 
Institute carried out a survey covering 
more than 30,000 of its members, 
targeting mainly, preparers and auditors. 
The survey was carried out online from 
19 March 2015 till 3 April 2015. A total of 
15 questions were asked ranging from 
the preparation for adoption of MPERS 
to the level of understanding of each 
section of MPERS. 

Almost half of the respondents 
were from small-sized organisations 
(i.e. with number of employees less 
than 50). There was also a balanced 
mix of preparers and auditors who 
responded to the survey. 
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gETTiNg rEAdy for mPErs

the findinGs

The survey revealed a  lack of 
readiness for MPERS implementation. 
The following are some key findings 
from the survey:

InsuFFICIEnT TraInIng on MPErs 
aMong PrEParErs

The survey revealed that more than 
half (i.e. 58 per cent) of the preparers 
have not attended any training on 
MPERS. This may be due to lack of 
awareness about MPERS and its impact 
on them as well as the preparers were 
focusing more on the Goods and 
Services Tax (GST) implementation. As 
compared to the preparers, 62 per cent 
of auditors have attended such training. 

nEEd For gaP assEssMEnT 
bETwEEn MPErs and PErs 

Only 42 per cent of the preparers 
have performed a gap assessment 
between MPERS and PERS and less 
than 20 per cent of auditors were aware 
that their clients have performed or 
are currently performing the gap 

assessment exercise. It is critical 
for preparers to perform the gap 
assessment in order to understand the 
impact of MPERS on their financial 
statements, the information system and 
the operations of these private entities.

InsuFFICIEnT advIsory For 
IMPlEMEnTaTIon oF MPErs

The survey also showed that only 
35 per cent of preparers have discussed 
their implementation strategy with a 

professional advisor, e.g. an auditor. 
Similarly, 40 per cent of auditors have 
advised or are currently advising their 
clients in implementing MPERS. 

 
lEvEl oF undErsTandIng oF 
MPErs

The respondents were asked 
about their level of understanding 
of each section of MPERS. The 
survey showed that the sections that 
the respondents think are difficult 

Preparer

Auditor

0-50

51-100

101-500

More
than 501

13.45%

22.22%

17.54%

46.78%
59.77%

40.23%

Source: Survey on the Implementation of the Malaysian Private Entities Reporting Standards (MPERS), Malaysian Institute of 
Accountants, 2015

July / Aug 2015 |  accountants today      37     



atteNd tRaiNiNg
oN MPeRS
The Institute has been and will 
be organising more training 
programmes relating to MPERS 
to assist members in their 
adoption and implementation 
process. For more details, please 
refer to the Institute’s website at 
http://pd.mia.org.my/.
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gETTiNg rEAdy for mPErs

are specialised activities, share-
based payment, government grants, 
transition to MPERS and business 
combinations and goodwill. However, 
due to the nature of private entities, 
other than transition to MPERS, these 
sections may not be applicable to 
many private entities.

assIsTanCE To FaCIlITaTE ThE 
FIrsT-TIME adoPTIon and 
IMPlEMEnTaTIon oF MPErs

Whilst classroom training 
remains relevant, respondents also 
prefer to receive other  forms of 
assistance such as practical guides 
and checklists. 

What’s neXt?

Based on the survey findings, 
it is critical for preparers to 
attend training programmes on 
MPERS and assess the impact of 
the transition on their financial 
statements (including the opening 
balances), information systems and 
operations. Such assessment can 
be made by undertaking the gap 
assessment between MPERS and 
PERS.  At the same time, professional 
advisers (e.g. auditors) should 
continue or start to provide advice 
on MPERS implementation strategy 
which, among others, includes 
gap assessment and preparation of 
opening balances.

In response to the survey, the 
Institute recommends that members 
do the following:

rEFEr To guIdanCE – Iasb’s 
ModEl FInanCIal sTaTEMEnTs 
and dIsClosurE ChECklIsT

When the IFRS for SMEs was 
issued, it was accompanied by 
implementation guidance comprising 

20%

40%

60%

80%

100%

0% Model financial 
statements

Disclosure
checklists

TrainingsGap analysis 
between MPERS 
and PERS

81
.3

4%

86
.3

0%

82
.8

0%

35
.2

8%

Source: Survey on the Implementation of the Malaysian Private Entities Reporting 
Standards (MPERS), Malaysian Institute of Accountants, 2015

Illustrative Financial Statements 
and Presentation and Disclosure 
Checklist. This can be downloaded 
from the IASB website at http://
eifrs.ifrs.org. Members need to be 
an eIFRS Basic user to access the 
implementation guidance which 
is free of charge. Members are 
advised to use these documents 
with caution as these documents 
do not reflect the local laws 
and regulations as well as the 
differences between MPERS and 
IFRS for SMEs.

ConduCT a gaP assEssMEnT 
bETwEEn MPErs and PErs

Check out the article entitled ‘A 
Comparative Analysis of MPERS, 
PERS and MFRS Frameworks’, 
detailing an analysis of differences 
between MPERS and PERS, which 
is available at the MASB website at 
www.masb.org.my. n
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Please tell us about ciMa and 
your global presence briefly. 
Where are you positioned 
in terms of influence and 
weightage vis-à-vis other 
accountancy bodies? how is 
ciMa endeavouring to build 
up its own unique blue ocean 
in the global marketplace 
for finance and accountancy 
related education? What are 

embraCinG 
inteGrated 

thinkinG

The key messages of CIMA’s special plenary 
session at the MIA International Accountants 
Conference 2015 will stress the importance of 
integrated thinking and integrated reporting 

for long-term business success, said CIMA 
Managing Director Andrew Harding.
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”CIMA is proud to be part of the MIA International 
Accountants Conference 2015,” enthused CIMA Managing 
Director Andrew Harding in a recent interview. Below, he tells 
about CIMA’s development and how CIMA is contributing to 
the region’s foremost accountancy conference as one of the 
key partners.

the opportunities, challenges 
and the disruptions to ciMa’s 
business model of providing 
accountancy education? 

We are proud of our global presence 
which covers every continent, and 
reaches the huge US market through 
our partnership with the American 
Institute of Certified Public Accountants 
(AICPA). Together with the AICPA, we 
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currently support and give voice to 
150,000 Chartered Global Management 
Accountants (CGMA) across the globe.

Our unique space is defining our 
Management Accounting Framework 
where we ensure our relevance to 
business needs. We are in constant 
engagement with employers around the 
world to ensure that the next generation 
of talent is well prepared to bring growth 
and success to the business. We update 

the CIMA Professional Qualification 
every four to five years based on what 
business needs.

We support our MA Framework 
through high quality research and 
thought leadership publications, many in 
partnership with leading organisations 
from the public and private sectors.  
The innovative Global Management 
Accounting Principles that we launched 
in 2014, as well as the updated CIMA 
syllabus and the new computer-based 
assessment platform, ensure that 
we continue to create value for both 
businesses and people in the short, 
medium and long-term.

We will continue to build close and 
mutually beneficial relationships with 
other expert organisations around 
the world (including national bodies 
such as the MIA) and through this, 
we can add significantly to our own 
resources, abilities and reach in all areas 
of our operations. A good example is 
our partnership with the AICPA, with 
who we deliver the route to the CGMA 
designation, bringing understanding of 
the benefits of management accounting 
to an unprecedented global audience.

ciMa is a frequent collaborator 
and partner with Mia. how 
can ciMa add value to Mia as 
the local national body for the 
accountancy profession, and 
vice-versa?

Giving career opportunities to 
talented people and building capacity 
for the accountancy profession locally 
is important to CIMA. This is because 
strong national professions form the 
basis of developing a strong global 
profession. A strong accountancy 
profession in this region is essential 
to economic development and also 
economic confidence, both in the 

EmbrAciNg iNTEgrATEd ThiNkiNg

GivinG Career 
opportunities to 
talented people and 
buildinG CapaCity 
for the aCCountanCy 
profession loCally 
is important to 
Cima. 
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EmbrAciNg iNTEgrATEd ThiNkiNg

public and the private sectors.
We are therefore pleased to work with MIA 

to deliver the CIMA-MIA Strategic Leaders 
Programme and the Strategic Professional 
Programme which are fast track routes to the 
Chartered Global Management Accountant 
(CGMA) designation and CIMA membership. 
This is a special route particularly for MIA 
members to join an international accounting 
body whose members’ skills in finance and 
business are much sought after by leading 
employers around the world. As the leading 
professional body of management accountants 
and with our footprint in the US via our joint 
venture with AICPA, we offer a truly global 
professional qualification for members of MIA.

What unique role does ciMa play in 
promoting global business management 
sustainability and innovation?

CIMA is a member of the International 
Integrated Reporting Council (IIRC) that is 
promoting Integrated Thinking and Integrated 
Reporting as the way forward for the long-term 
sustainability of businesses. Apart from being 
on the Council, our Chief Executive, Charles 
Tilley, has chaired the IIRC Technical Task 

Force, the body responsible for 
developing the first version of the 
Integrated Reporting Framework. 
The final Framework was released 

in December 2013 and we are 
working alongside the IIRC and local 
regulatory bodies throughout the 
world to promote integrated thinking 
and integrated reporting as critical 
drivers of sustainable success in private 
and public sector organisations. 

At the core of Integrated Thinking 
is the business model and as a leader 
in innovation, CIMA is currently 
undertaking research on how 
businesses use their business model 
to understand and manage their value 
creation potential.

ciMa has participated as a major 
sponsor of the Mia international 
accountants conference over 
the past years. could you share 
the specific value and benefits 
that ciMa has earned from this 
participation?

With over 2,500 delegates 
attending the annual MIA International 
Accountants Conference, the 
conference is one of the largest 
gatherings of accountants and corporate 
leaders in the world and CIMA is proud 
to be associated with this key event 
with such a great outreach. As a major 
sponsor of this conference, we have 
the opportunity to make our voice 
heard on today’s most pressing issues 
affecting the accountancy profession. 
Last year I spoke at the conference 
and it gave Malaysian professionals an 
early opportunity to view the Global 
Management Accounting Principles. It 
was fantastic to see such interest. 

how do you think that the 
Mia international accountants 

inteGrated 
reportinG 
ConneCts 
the dots and 
shoWs the 
relationship 
of Cost, value 
and risk 
aCross the 
orGanisation.
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conference can add value to 
professional management 
accountants in particular?

About 60 senior industry leaders 
and international speakers will 
be presenting at the conference. 
With this large number of speakers 
covering various topics of importance 
to accountants, there is no doubt that 
professional management accountants 
will have much to gain, especially new 
knowledge and innovative thinking 
that’s not available everyday. 

What message would ciMa 
like to deliver as a key partner 
in inviting members of the 
profession, especially ciMa 
members, to participate in the 

Mia international accountants 
conference 2015?

Nowhere in this region is there a 
conference like the MIA International 
Accountants Conference that has 
annually attracted at least 2,500 
delegates. Past delegates have 
consistently provided feedback that 
the MIA International Accountants 
Conference is ‘the’ conference. 
It provides great value in terms of 
the latest knowledge and trends in 
accounting, besides being an avenue 
for business networking. With the 
ASEAN Economic Community looking 
set to transform the regional landscape, 
delegates will have the opportunity to 
be up to speed on what’s in store for the 
future of accounting in this region and 

play a key part in the growth. 

What will be the key messages 
of ciMa’s special plenary 
session at the Mia international 
accountants conference 2015?

We want to stress the importance 
of integrated thinking and integrated 
reporting for long-term business 
success. Integrated reporting 
connects the dots and shows the 
relationship of cost, value and risk 
across the organisation. In order to 
develop effective integrated reporting, 
you must have integrated thinking 
embedded into the business model. To 
have integrated thinking, best practice 
management accounting functions 
must be in place. n

EmbrAciNg iNTEgrATEd ThiNkiNg
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To assist SMPs in addressing challenges and as part of 
the Institute’s continuous efforts towards building SMP 
capacity, the Institute has set up a Small and Medium 
Practices (SMP) Department effective 1 May 2015.

Transforming 
smps

the small and 
medium praCtiCes 
(smp) landsCape in 
malaysia

Similar to other countries in the 
region, public practice in Malaysia is 
dominated by small accounting firms 

in the form of sole proprietorships, in 
addition to the strong presence of the 
Big 4, and an emerging medium-sized 
accounting firms’ segment. 

As at 30 June 2015, on a national 
basis, 79 per cent of accounting firms 
(audit firms and non-audit firms) were 
sole proprietorships. The remaining 

were multi-partner firms, with only 6 
per cent of firms consisting of 3+ partner 
firms. The predominance of small firms 
is likely to continue in the near future.

The majority of firms (84 per 
cent) operate from a single location. 
The majority of member firms are 
concentrated in the Klang Valley (57 
per cent), Johor Bahru (10 per cent) 
and Penang (8 per cent). 77 per cent 
of accounting firms have fewer than 10 
staff. 

These firms generally face 
challenges in terms of staff attraction 
and retention, technology adoption, 
limited access to funding and business 
opportunities in overseas markets. 

In addition, the price-competitive 
environment in the audit profession in 
Malaysia coupled with the relatively 
low salaries paid to audit professionals 
have a significant impact on audit 
quality. If the underlying issues are not 
addressed, it can set off a vicious cycle 
of talent leakage and low audit quality 
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TrANsformiNg smPs 

that could damage the reputation of 
the Malaysian audit profession as a 
whole. 

SiNgle coNtact PoiNt

In line with the above objectives, 
the Institute has created a single 
contact point where SMPs can seek 
assistance i.e. smp@mia.org.my. 
Members who work in small and 
medium practices are encouraged to 
utilise this single contact point for 
obtaining information on SMP matters 
and assistance in making connections 
with other departments of the Institute.

SMP tRaNSfoRMatioN 
RoadMaP – at oNe glaNce

The SMP Department has identified 
three strategic thrusts for the next five 
years which reflect the department’s 
intended strategic direction:
1. Quality Enhancement
2. Capacity Building and Capability 

Development
3. Professional Reforms

Quality Enhancement focuses on 
the technical aspects of raising the 
quality of performance, in particular 
the ISQC 1 and ISAs. Capacity 
Building and Capability Development 
focuses on the non-technical aspects 

with the objective of enhancing the 
productivity of the SMPs. Professional 
Reforms focus on addressing macro 
issues such as low fee and removing 
hindrances in legislations/regulations.

Under the Strategic Thrust 1 
Quality Enhancement, the SMP 
Department is targeting 95 per 
cent of total member firms (sole 
proprietorship and two-partner firms), 
and will focus on building up the staff 
competency (especially in audit) and 
quality control system of this group 
of SMPs. The first initiative to be 
rolled out is the Risk-based Core Audit 
Training (CAT) programme by the 
second half of 2015.

With regards to the bigger firms, 
i.e. the top 30 member firms (audit and 
non-audit) (excluding Big 4 and sizable 
mid-tier firms), a greater emphasis 
will be placed on Strategic Thrust 
2 Capacity Building and Capability 
Development, i.e. building home 
grown brands, encouraging M&A 
(mergers and acquisitions), exporting 
services to overseas and upgrading 
through technology adoption.

For Strategic Thrust 3 Professional 
Reform, initiatives will be focused on 
removing hindrances in legislations/
regulations to drive change and 
ensuring the practicing environment 
in Malaysia is relevant and appropriate, 
regardless of the size of the SMPs.

desired outComes

The desired outcomes in promoting 
and fostering the development 
of the SMPs are to transform the 
current SMP landscape to one that 
is progressive, able to move up the 
information value chain and meets 
the needs of key industries driving 
the national economic transformation 
agenda.

Our success in implementing the 
strategic plan will not only benefit 
the small and medium accountancy 
practices (SMPs) in the near and 
long-term, but will also improve the 
credibility of the audit profession 
in Malaysia and increase investors’ 
confidence in the Malaysian 
economy.

The SMP Department will 
continuously monitor the environment 
in which it operates, and seeks to 
proactively shape that environment 
through identification of its strategic 
direction, its operations and the 
services it delivers.

It is also the intention of the SMP 
Department to publish this strategic 
plan / roadmap in a simplified format 
to ensure greater participation from 
the practitioners. This, we believe, 
will lead to better execution and 
accountability of the plan by the 
Institute to our stakeholders. n

the SMP dePaRtMeNt
To assist SMPs in addressing challenges and as part of the Institute’s continuous efforts towards the capacity 
building of SMPs, the Institute has set up a Small and Medium Practices (SMP) Department effective 1 May 
2015.  The SMP Department was established with the following three main objectives:

1. To support the 
development of SMPs and 

assist them to improve their 
audit quality

2. To act as the coordinating 
department for all of the 

Institute’s initiatives and activities 
to achieve objective (1)

3. To act as the ‘focal point’/
department which SMPs can 

contact to obtain information/
assistance on SMP matters
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CIMA hopes to help university students upskill 
themselves to become first-class talent, and bridge the 
worrying talent gap.

Addressing employability
issues in the  malaysian workplace

A rising number of young adults in 
Malaysia lack the skills that employers 
need, reflecting a worrying disconnect 
that is leading to employability 
issues in the country. In a series of 
roundtables in Kuala Lumpur, leaders 
of multinational corporations, shared 
service centres and government-linked 
companies expressed a wide range 
of concerns about the capabilities of 
young workers. The roundtables were 
organised by the Chartered Institute 
of Management Accountants (CIMA) 
in partnership with Talent Corporation 
Malaysia Berhad (TalentCorp), and 
supported by Multimedia Development 
Corporation (MDeC). The findings of 
the roundtables were released in the 
report, Ready for business: Bridging 

the Employability Gap. The Malaysian 
perspective. 

Among the conclusions of the 
report:
• Most graduates need considerable 

development in leadership, 
influencing, people-management, 
critical thinking and problem-
solving skills. 

• There needs to be mutual 
understanding and collaboration 
between academia and industry 
in producing graduates and talent 
who are not merely employable, 
but also retainable, to grow in 
tandem with the long-term success 
of companies.

• Employers can contribute their 
real-world expertise on what they 

expect and need, capitalising on 
opportunities where an educational 
institution’s syllabus can be 
developed, modified or refined, to 
reflect the rapidly evolving business 
landscape.

The findings reflect a growing global 
trend, with employers around the world 
struggling to find qualified workers 
– even among those with significant 
academic credentials. In Malaysia, 
for instance, nearly a third of those 
unemployed had a tertiary education, 
according to the Labour Force Survey 
Report Malaysia (2013) that was 
released in June 2014. The highest 
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AddrEssiNg EmPloyAbiliTy issuEs iN ThE mAlAysiAN WorkPlAcE

percentage share of unemployed people 
in Malaysia was youth in the age group 
of 20–24 years old.

skills WhiCh 
employers desire

Within the three sectors of 
multinationals, shared service centres 
and government linked companies, 
there were specific skill sets and 
abilities that were prioritised as more 
desirable than others, depending on the 
section of the seniority scale in which 
an employee stood. The weightage 
between technical and soft skills also 
differed greatly across sectors and 
employers. A key insight from the 
roundtables was the suggestion that 
sought-after soft skills can be taught in 
real-world work situations, or through 
professional bodies and associations 
that have recognised, studied and 
shared best practices in the industry.

The relationship between academia 
and industry is complex and amidst this 
complex relationship stands the student, 

the future and present employee, 
who needs to possess knowledge, 
mindsets and skill sets – fundamental, 
technical and otherwise – in order to 
increase their employability and drive 
their career progression. Among the 
desirable qualities (other than those 
shown in the diagramme below) are:
• hunger, passion and drive. These 

qualities however rest with the 
individual’s innate make-up and they 
cannot be taught or transferred to a 
person via education or employer.

• right attitude - the desire to learn.
• curiosity for exposure to or 

immersion in processes and 
business areas above and beyond 
their scope of work.

• the ability to be an agent of change 
and to see opportunities for change.

bridGinG the 
employability Gap

To help bridge the employability 
gap, CIMA and TalentCorp have 
initiated a new CIMA-TalentCorp 
Employability Programme targeted at 
Year 1 university students to develop 
additional skills desired by employers 
and enhance their employability when 
they graduate. Students will begin 
their upskilling journey from Year 1 
onwards by participating in various 
structured activities to hone their soft 
skills. In addition, they will improve 
their analytical skills by sitting for the 
integrated case study exams in the 
CIMA professional qualification as early 
as Year 3 in university. In Year 4, they will 
participate in an internship programme 
of between four to six months with 
selected employers. Employers on the 
other hand will gain from having a 
steady pipeline of business-ready talent 
for their business. For more information 
on the programme or a full copy of 
the roundtable report, please contact 
Winnie at 03-77 230 230 or winnie.ng@
cimaglobal.com n

Communication skills, both 
written and verbal, that was 
requisite for employability, 

long-term success and talent 
development

ENGLISH

As a subset to 
communication skills, 
language skills, in the 

lingua franca of business - 
English

Leadership skills, of which 
include the following

In�uencing skills - the 
ability to influence 

outcomes, processes or 
business results; the ability 

to garner buy-in from 
stakeholders or peers

People - 
management skills

Critical thinking 
and problem - 

solving skills

The ability to be an 
agent of change, or 
the mind-set to see 
the opportunity for 

change.

Employers said that, overall, their 
employees hired over the past 

year had been adequately 
prepared for work by their 

education.

42%

Graduates expressed confidence 
that they were sufficiently 

equipped with the necessary skill 
sets desired by employers.

45%

Educators thought that graduates 
of their institutions were ready for 

entry level positions in their 
chosen field of study.

72%
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